
Today twenty years ago the Maastricht Treaty was 
signed. This treaty defined the European Union 
and gave way to the creation of the Euro. It 
marked the member states’ desire to “mark a new 
stage in the process of European integration”, that 
of “an ever closer union between the peoples of 
Europe”, expressed in particular through the 
creation of a European citizenship. 
For the establishment of the exchange rate union 
a budgetary discipline was agreed, the so-called 
Maastricht standard. In part due to the fact that 
this standard was not strictly followed in the 

decades after the treaty, the current Euro crisis 
came into existence.The Maastricht Treaty also 
granted new powers to the community, including 
powers in the field of culture. For the first time 
cultural cooperation became a recognized aim of 
community action, with an appropriate legal basis. 
An elaborated cultural paragraph was included in 
the Treaty of Amsterdam (1997) and stated: “the 
Community shall take cultural aspects into account 
in its actions under other provisions of this Treaty, 
in particular in order to respect and to promote the 
diversity of its cultures”.
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(…) GeleGen aan een kruisinG van 
Grenzen, zijn zij zich bewust de 
last te draGen, die een politieke 
verdelinG van europa hen opleGt. het 
is hun noodlot thuis te horen in de 
periferie van hun land, indien men 
althans zich laat verstrikken in de 
GedachtenGanG derGenen, die Gewoon 
zijn teGen Grenzen als teGen muren 
aan te kijken. doch de drie steden zijn 
van huis uit op een Grotere vrijheid 
inGesteld. hun torens blijven tot ver 
in de nabuurlanden zichtbaar over 
de Grenzen hen en zijn daardoor een 
teken tot herinnerinG en tot vermaan. 
want evenals aken, luik, maastricht 
hun opkomst en hun bloei aan een 
europese Gemeenschap danken, zo is 
ook hun bestemminG steeds europees 
Gebleven. het hart van europa heeft 
nooit opGehouden te kloppen en 
wanneer de knellende banden, die het 
insnoeren, losraken, stroomt nieuw 
leven door een verjonGd continent.

Fragment of preface, Pays sans frontière (1958)
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Eutropolis shifting bordErs 
by nol rEvErda / morE on pagE 35 
‘Nothing exemplifies cross-border complexities 
more than public transport. The journey time from 
Herzogenrath, located in the German part of the 
Euregion Meuse-Rhine…’ 

grEnzEn und EntfErnung sind KopfsachE 
by JohannEs tomm / morE on pagE 35 
‘Als ich neulich beim Joggen im Aachener Land 
plotzlich in Belgien aus dem Wald kam, war ich 
zunachst aufgrund…’ 

country without bordEr 
by nic tummErs / morE on pagE 35 
‘In 1958 a book was published in Brussels in which 
the historical cityscapes of the cities of Aachen, 
Liege and Maastricht were photographically  
rendered…’
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utopia for real! 
Unfortunately, the cultural policy failed to some 
degree, except maybe in that small region between 
rhine and Meuse. The area between Maastricht, 
Aachen and liege with it’s 3.9 million inhabitants, 
three different nationalities, many more languages 
and dialects, a high density in cultural heritage, cul-
tural institutions and universities forms the historical 
heart of Europe. what we call ‘The Eutropolis’. 
Exactly twenty years after the Maastricht Treaty was 
signed. we declare this Utopia for real. 

welcome!

by the editors



the exploration of the content and interpretation of 
the concepts of ‘programme’, ‘equality’, ‘commu-
nity’, ‘commitment’, ‘open source’. what does it 
imply to enroll in a training programme that has no 
established goals and didactic working methods? 
what does a training look like whose aim it is to 
deform rather than form, to expose rather than pre-
serve. what does the notion of programme imply? 
what is an artistic practice? Do the visual arts con-
tain pedagogic and educational functions? How are 
we to image the idea of equality between student 
and lecturer/mentor? what is commitment and how 
far can you go within a non-compulsory educational 
context? what is open source actually all about?

A programme is a ‘prescribed entity’ and creates 
expectations that in their turn instigate adapted 
behavior. In the case of osUC the programme is 
related to proactive behavior. Equality means that 
everyone can assess the whole of actions and 
events that arise spontaneously and that everyone 
can have their say. Equality is only productive when 
there is at least some degree of interest present.  
A community exists when at least two parties share 
an interest. In that case it also means: shared auton-
omy. Commitment is a form of self-esteem and 
appreciation, something that later can be said to 
have been or not have been present. Is it sufficient 
for an artist to claim that that he is dedicated to 
what he is doing? or does it take more? open 
source is a broad concept of which the use and 
practical ethics have to be accepted by everyone.

From 5th october until 2nd November 2011, the 
osUC, having 15 participants, resided on a 24/7 
basis in two apartment buildings that were to be 
demolished in the quarter Bleijerheide in Kerkrade. 
The themes that osUC has addressed are various.  

First of all the importance of a place of one’s own 
(physically and mentally) was discussed in a society 
that increasingly manifests itself as a no man’s land. 
A no man’s land becomes ‘native/familiar’ when no 
questions are posed about identity, when all is met 
with acceptation/tolerance and a feeling of interest, 
when a proactive attitude is adopted.
Then the question was asked in what way artistic 
practices can contribute to the revaluation of money, 
for instance by creating new economies (barter 
trade) and giving preference to small-scale things. 
gradually the artist is accepting the fact that what 
he does should relate to and be measured by the 
international artistic field. But what would happen 
when the production of fine art would focus on, as  
a small farmer would do, very specific, small-scale, 
local conditions?
what is the importance of knowing one’s own  
history?
what is the importance of the imagination when  
a situation has occurred in which there is no clear 
picture of the future? According to Martha Nuss-
baum, professor of law and Ethics at the University 
of Chicago, art is part of the humanities and in that 
sense it plays an important role in democracy.  
Art is important in order to deal with the notion of 
durability in a meaningful way – the usefulness of a 
set of ideas, for example, and the durability of our 
surroundings.
Is fine art an escape from reality or, conversely, can 
art provide insight into reality?

Education, and art education, is supposed to pre-
pare youngsters in a short time span to function in 
that all-encompassing organizational model which 
we have come to call Europe. In present-day edu-
cation when the terms ‘professional’ and ‘profes-
sionalization’ come up they are very likely to refer  
to optimal and effective adaptation to what will be 
expected of young people that are part of that 
extensive European ideal. students, unfortunately, 
are running the risk of having limited choices only 
and of being considered products in their own 
right…

what kind of Europe are we actually referring to? Is 
it the Europe of Brussels, paris, Berlin, The Hague, 
Maastricht? In other words, does Europe boils down 
to the success stories of assuming cities and regions? 
Do these regions benefit from the fact that people 
believe in the idea of Europe? Is this what city mar-
keting is all about? 

let me get this straight: I am very interested in 
Europe’s development and I find it very challenging 
to witness the having become obsolete of the old 
borders and the redrawing of new borders. But this 
is a different Europe altogether. This is the Europe 
of sarajevo, Calabria, Bari, Marseilles, Calais, Tirana, 
the paris agglomeration, potsdam, wallonia, the 
Belgian mining district of the Borinage, the south-
east limburg mining district. In short, this is a 
Europe of slimming down, of demarcations (beyond 
the schengen Treaty), new small-scale economies, 
ageing populations, of things intercultural, and of 
revaluing the notion of shrinkage. This is the Europe 
of transition, a no man’s land, fraying at its edges. 
would you not agree that it is much more attractive 
and topical than the Europe of the European Union 
and the Monetary Fund? This call to mind images  
of desolate spaces in big cities where youngsters 
loiter and where the feeling of togetherness has 
engendered new codes and registers. 

The ‘other Europe’ can offer substantial challenges 
if it is no longer seen as a problematic area. You 
could turn the reasoning around: what perspective 
of the future will come about if we see the problem 
areas as the new centres of European culture? How-
ever, in taking on the challenge I would plead not to 
turn to the so-called Creative Industry (CI), despite 
the fact that minister Verhagen has called into being 
a new fund for innovation for the creative industry, 
viz. the MKB+ fund (Volkskrant 19th December 

art educatioN 
iN No maN’s laNd

2011). As far as I am concerned, it proves that the 
CI represents the political agenda of official Europe, 
of neo-liberal market-oriented thinking. An agenda 
that, in my view, is too one-sidedly focused on 
annexing problem areas and turning them into offi-
cial European reserves by using the strategy of old 
ideas parading as new ones. Ultimately, it all comes 
down to the principle of gain. 

open source urban campus
In 2001 the French anthropologist Clementine 
Deliss gave in lecture in the auditorium of the then 
newly constructed building of the ABKM. she con-
gratulated the audience with the beautiful building 
drawn by a star architect, with the location at the 
heart of the economically very appealing heart of 
the city. 
Before long, however, the lecture took a unex-
pected turn when Deliss posited that ABKM had 
better opted to take up residence in a housing 
estate at the outskirts of Maastricht. Deliss believed 
that the concept of the art academy had gone awry 
because art academies in the 20th century had too 
restrictedly trained visual artists as visual artists. In 
her view, the solution was to return to the classic 
academy model and engage in discussions about 
the best ways to relate to ‘the world’. Deliss was 
met with derision. surely, no one in his or her right 
mind would claim that such a magnificent building 
with its outstanding facilities could not anything  
but beneficial for students? The very idea that the 
academies would benefit from returning (temporar-
ily or partially) to the classical and basic model was 
considered ridiculous and delusional rather than 
exceptionally challenging.

since 2001 much has happened. As a consequence 
of the crisis and despite all effort Europe is still a far 
stretch from being perfectly united. The Bologna 
Treaty is being scrutinized by a growing number of 
representatives from the world of art education. 
Due to the crisis the art world has focused on the 
issue of the identity and role of the artist, indepen-
dent of political interest in the matter. In short, the 
theme has been the subject of many articles and 
the experiments in the field of innovative educa-
tional methods are numerous. one instance of an 
experiment is the open source Urban Campus 
(osUC). 

osUC is not about effective adaptation but about 
active alienation. This implies that osUC’s view of 
art education greatly values positioning next to  
professionalizing. The very fact of alienation neces-
sitates a positioning. osUC is a post-academic  
type of educational that ties in with the training in 
Fine Art that the Art Academy in Maastricht is pro-
viding. Extra muros it queries and studies new artis-
tic practices from constantly changing perspectives. 
It studies how education should be organized and 
according to what conditions. osUC stands for an 
independent model of training and education that 
does not start off from the prevailing reality of the 
Market. Martha Nussbaum’s book Not for profit: 
why Democracy Needs the Humanities (2010) 
unravels a beautiful argument in favour of this 
method of approach. 

The preparations for osUC happened in the 
summer of 2011 and were mainly concerned with 
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1999 saw the signing of the Bologna Treaty. Ever since education in Europe has been 
characterized by so-called bachelor/master strecture (BaMa), obtained credits are universally 
valid at all European institutes of education and there is an ongoing international student 
exchange network (ERASMUS). One could claim that education in Europe because of this 
structure is primarily regarded as ‘the Big Gateway’ that gives access to a society yet to 
come.

by erik J de JoNg



How does art relate to the experience economy?  
Is authenticity but an illusion? 
what technologies can artistic practices apply  
without becoming dependent of them?
How do artistic practices help people become  
critical citizens? 
In cities complex processes are unfolding and these 
processes will only increase, be they processes of 
growth or reduction. There is much left untouched 
in these processes that can be of interest for artistic 
practices, that can help establish new meanings  
and gain new insights. 
 
Kerkrade offered a local perspective on European 
issues and the osUC made clear that instances of  
a no man’s land are unique levers, test cases for  
new artistic practices, the forming of (temporary) 
alliances and, last but not least, innovation in  
education. 
when taking a closer look at Europe from the  
perspective of osUC and Kerkrade, education is  
no longer directly associated with adaptation  
(effective professionalization) but with active alien-
ation (positioning). In an environment of that nature, 
art education does not provide ‘formation’, but 
rather ‘deforms’. It does not protect, but opens up 
to the many and various aspects of public things. 
osUC does not train young people to become 
visual artists in the confines of the art world, but 
makes them into critical citizens that produce art, 
but also relate to the world through their art. 
This type of Europe offers unique opportunities to 
establish new art practices that produce things that 
no longer tie in with the old principle of haves vs. 
have-nots, but adhere to the new principle of aware 
vs. unaware and that show the importance of gener-
ating critical, independent views. 
This is what Europe and the Euro is badly in need of. 

Erik J de Jong (1960) is a visual artist and coordinator of the 
Fine Arts Department of the Academy of Visual Arts in Maas-
tricht. He is lecturer in art theory and researcher in the research 
centre ‘Autonomy and the public sphere in the Arts’ of the arts 
faculties of Zuyd University, Maastricht. He recently published 
See What Happens (2012), a critical aproach on current devel-
opments in art education.
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The initial idea was to put together a compilation 
called Eutropolis Jazz. Due to the massive amount 
of work it would take to do so – clearing licenses, 
probably remastering original recordings – we will 
try to work this out in a different way. why did we 
actually decide for Eutropolis Jazz? why not Eutro-
polis rock? let me start by answering the key ques-
tion: ‘what do the concept of Eutropolis and jazz 
music have in common?’ one could say both are 
about accepting no boundaries, because there is 
more to life than meets the eye and creating new 
standards for existing habits. obviously, there is 
also a major difference to be recognized between 
the two concepts, the problem of language. 
whereas the Eutropolis region struggles intensely 
with this kind of natural border, music – and jazz 
music in particular – speaks a universal language. In 
that sense, Eutropolis Jazz could possibly be used 
to help building a bridge between the rather divi-
ded areas within the region. In future articles I will 
highlight some of the most interesting jazz musici-
ans hailing from Maastricht, liege or Aachen. For 
now, I would like to point out that the Eutropolis 
region houses a special ingredient, which strongly 
attracts foreign jazz musicians and heavily inspires 
home grown artists at the same time; its landscape. 
Apparently the Eutropolis region oozes an ancient 
energy, making it the perfect environment for crea-
tive minds to prosper. I am convinced this does not 
apply to musicians only. Bearing this in mind, I 
would like to end by partially repeating the lyrics of 

this galactic song ‘Journeyman’ by swedish artist 
Forss – one of the founders of soundCloud, by the 
way – and rapper rich Medina: 

This trip is very different than any I’ve been on 
before / I wish I could transmit this experience 
through American urban radio and whore-house 
shopping malls / To Wall Street executives and stay-
at-home moms in the Bible belt / Just to say hey 
look at the world and get off your block / Pick up a 
book / Stop watching the clock / There is so much 
more to learn than / Trades and monolingual grades 
/ To be sure / This ride is special / This countryside 
is ancient / And many of these things I do not 
understand / But I feel like I’ve been here before / 
This ride, the thoughts that come with it / Tell me to 
cherish life now because the only real gift given to 
you is / the present / The only real gift given to you 
is right now

http://soundcloud.com/forss/journeyman 

By Mark van der linde, 
allround multi-media journalist

utopia is iN our blood

wikipedia

when I first discussed the idea of organizing a 
TEDx event build upon the idea of Eutropolis, the 
immediate concern is that we would be building 
a castle in the clouds. we would be creating our 
very own fatamorgana. It would be a (E)Utopia. let 
us be honest, the idea of a Utopia was not really 
en vogue since Fukuyama’s End of history. And 
it being a big story lyotard would discard this as 
something of the past (ergo: modernity). There was 
no room for Utopia in the postmodern. It even got 
people a bit scared or made them giggly. with the 
systemic problems and societal changes and chal-
lenges of the last decade I think we are at a point 
where we can build anew our sandcastles of ideas. 
And what better place than the Euregion Meuse-
rhine. For some a no-place, according to others 
a place where the living is good. And as it seems 
utopianism runs through it’s veins.

It was not for the first time that a Utopia was created 
from within Eutropolis. The most infamous and real 
utopia probably was Neutral Moresnet, with it’s 
Esperanto ambitions projected on a territory with 
some 256 inhabitants. still this utopia was born as 
a rational solution at the treaty of Versailles. The 
three border area would become a four border 
area for nearly a century (after the independence 
of Belgium). Their is a bitterness about the Eng-
lish definition eutopia, if you think of the recent 
bailout of Britain from that other (e)utopian project, 
the European Union. A project that has its roots 
in Heerlen where the first ECsC treaty was signed 
in what is now a co-working space (o irony). And 

of course this led to the treaty of Maastricht. 
leaving Carolingian and maybe even Eburonic 
utopias out of the picture it feels as if we have 
a special connection with Utopia as well as with 
borders. A legacy we should cherish I believe.

It is said that stephen Hawking has developed 
such a great mind because he was not able  
to write his ideas down, due to suffering from 
A.l.s. so by doing all this imagineering by head, 
it has unleashed a surplus of his brain capacity. I 
believe in thinking through the idea of Eutropolis 
and using innovative ideas from TEDxEutropo-
lis, the Creativity world Forum, pecha Kucha, 
TEDxUHasselt, Manic Mondays, Creative Drive, 
the i_beta/event, Fashion Across Borders and 
all those other large and small initiatives we can 
create a truly Utopian idea of the future. It wid-
ens our scope of mind, it can unleash more of 
our own potential and that of the region. An idea 
that is not rigid and defined as Thomas Moore’s 
‘Utopia’. But an ever improving network of ad-
ditions and even contradictions. let us imagine 
a fluid everchanging idea of this area an idea 
worth spreading and hopefully will make borders 
fade (not completely please). 

Egid van Houtem
Director of socialBeta - Media__Culture__society and 

founder of TEDxEutropolis.

www.tedxeutropolis.eu

Dutch Design Desk Europe (DDDE) supports the Dutch creative industry in connecting with business partners in germany and Belgium. In order to achieve this, 
DDDE provides matchmaking services, workshops, networking events and presentations. DDDE is supported by the government of the Netherlands and the 
province of limburg. Images: 1 Einde van alle plaatselijke verbodsbepalingen opgelegd aan de voertuigen in beweging / 2 Einde van alle door verkeersborden 
aangegeven verboden / 3 Ende sämtlicher streckenverbote  www.dutchdesigndesk.eu
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1 Signing of the Treaty of Rome 1958
2 Europa was abducted to the basins of cola and steel  
3 …bene terre magnam diace fortuna: tua sectus orbi nomina
 duce. Horatius ‘Ad Galatam’
4 interconnected in a web of familiarity
5 …and put new towers in the borderless nature

COUNTRY WITHOUT
BORDERS
by Nic. tummers

In 1958 a book was published in Brussels in which the historical cityscapes of the cities of 
Aachen, Liège and Maastricht were photographically rendered in line with each other. The 
author of the book was the professor Jean Lejeune from Liège. 
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He ended Part III of Chapter IV, entitled Present 
Time, towards a New Europe, with a sentence that 
tellingly ended in three dots: undoubtedly the most 
minimal indication of the three cities. Lejeune 
painted the three cities as a collective patrimony, 
bearing a history that harked back to the era of 
Charlemagne. He also mentioned a new form of 
union that had materialized through the connection 
of the European Coal and Steel Community and the 
Euro market. Charles Dessart, the photographer, 
had made the three cities into one single city at 
Lejeune’s request. The result was a peaceful image, 
a romantic retrospective. 
The idea of the newly established union was a  
conscious warning to prevent possible enmities  
between the various countries. The Benelux, France 
and Great Britain had, thanks to the new authority, 
with closed ranks taken a stance against the 
defeated Axis powers, national forms of socialism 
and fascism. Perhaps they had the artwork in mind 
by German artist Max Beckmann, who had been 
expelled from his native country. Beckmann’s art-
work depicts the classical tale of the abduction of 
the Phoenician princess Europa by a white bull.  
Beckmann, however, had replaced the white animal 
by a tan specimen that was on a prowl. 
Where and in what way was the new European 
authority supposed to establish itself in the old and 
devastated continent? New capitals had come into 
being across the globe: Canberra in Australia, 
Washington DC in the States. Would Saarbrucken 
or Strasbourg be given a similar status? The new 
Europe as being described by Robert Schuman on 
9th May 1950 had to redesign itself and its new  
capital. ‘For peace to stand a chance, Europe has  
to be united.’

Europe was abducted to the basins of coal  
and steel
Many European institutions were re-established and 
fairly distributed among the six founding nations of 
the new union. The Treaties of Rome engendered 
steady and controlled progress. Rome was, how-
ever, never proposed as a possible new capital. 
Other historical cities were: Liège, Saarbrucken, 
Luxembourg, Milan, Bruges, Strasbourg. 

Discussing the current and future form of the Euro-
pean Union cannot happen in abstract space. Ac-
cording to Etienne Balibar the crucial issue vis-à-vis 
the EU is to decide what kind of status and rights 
the inhabitants of this new political entity would 
individually and collectively enjoy. let us thus for a 
moment not consider the poor outsiders knocking 
at Europe’s gates, nor Europe’s illegal inhabitants 
subjected to the abstract (and inconsistent) rule of 
law. Instead, we should focus on the legitimate, 
common citizens that populate the EU – those 
for example that are neither outspokenly pro nor 
contra the union, neither living in the core-cities of 
the EU nor in the Eastern hinterland, etc. – and use 
them as critical yardstick in the discussion on the 
future of Europe. 

let us start with the inhabitants of what came to 
be known as the Euregion Meuse-rhine, a newly 
founded area located around one of the EU’s 
mythical places: Maastricht. According to official 
propaganda, the Euregion Meuse-rhine is noth-
ing less than a laboratory for the future EU, since it 
crosses borders from three old nation states, bring-
ing together people from four language groups, 
fusing different political and economical networks, 
etc. so, the question becomes what kind of subject 
is produced in this Euregional entity? what does it 
tell us about a future Europe? 

what is immediately striking about the Euregion 
Meuse-rhine is the hybrid, contradictory subjectiv-
ity of its inhabitants and users. A typical inhabitant 
of the Euregion starts a conversation by pointing 
out – often with a smirk – the many small pleasures 
they have experienced across the Euregion’s many 
borders, the special bargains, the exciting interac-
tions with foreigners at parties, school activities 
and so on. However, when one endorses this en-
thusiasm and discusses issues such as integration, 
deeper co-operation and cross-border thinking 
and acting, the mood suddenly shifts to a stub-
born, even cold inertia. All sorts of unchangeable 

differences in cultural habits, social preferences 
and language are put forward as insurmountable 
obstacles to a further cross-border integration in 
the Euregion Meuse-rhine. 

This geographical schizophrenia, however, is not 
just the result of the emotional incapacity of indi-
viduals to meet the challenges of the EU’s process 
of transnationalization. It is crucial to see that this 
paradoxical subjective mode is produced by the 
EU policies itself. An entire propaganda machine 
is in place today to stimulate EU citizens into 
consuming the borders between the old nation 
states and the differences they harbour. people are 
constantly enthused to enjoy the cultural specific-
ity of their close neighbours – their history, nature, 
cuisine, dialect. people – and businesses too –are 
stimulated to profit from different tax schedules, 
find a job across the border, buy a (second) house, 
expand their market, etc. 

However, a precondition of this cross-border enjoy-
ment is that the borders that are transgressed, 
should not be eliminated totally. If the transgressed 
border would not simultaneously be kept alive as 
a virtual reality or a fascinating artefact, the cross-
border economy would collapse, since there would 
no longer be any interesting differences to con-
sume. Thus, parallel to the imperative to go trans-
national, the EU’s inhabitants are simultaneously 
asked to foster their cultural characteristics, to dig 
up their roots and relearn their dialect. regions 
belonging to different nation states are financially 
supported to capitalize their specific niche in the 
Euregional market, profiling their good residential 
climate, seducing consumers with special tax sys-
tems, intensifying their cultural identity, etc. 

The fact that this dialectic of deterritorialization 
and reterritorialization (to use gilles Deleuze’s 
terminology) seems to work for the majority of 
the users of the Euregion Meuse-rhine, provid-
ing and securing their enjoyment, does not make 

it unproblematic. when it comes to tackling the 
burdens that ensue from successful cross-border 
industries such as drugs tourism or labour migra-
tion, we notice that people regress towards re-
actionary political models based on identity, the 
interests of the community and absolute control, 
and go so far as to callously undermine the cross-
border opportunity of the other. This happens, for 
instance, when people are allowed to work in flex-
ible cross-border labour schemes without receiving 
equal social or residential rights. At the same time 
the cross-border activity of some simply prevents 
the borderenjoyment of others, as for instance is 
the case when wealthy residents of one country 
buy houses across the border, and thereby cause 
property prizes to rise beyond levels that local 
people can afford, thus effectively repressing the 
latter. This makes the crossing of borders for some 
groups not a source of an enjoyment, but on the 
contrary a humiliating and traumatic experience. 
Inversely, the borders enable poeple to leave their 
acute problems behind, by seeking temporary 
solutions across the border. In short, cross-border 
schizophrenia is an enjoyable factor, but it is not 
politically neutral, nor without considerable nega-
tive social by-effects.

The Euregion Meuse-rhine is not a case in splen-
did isolation. one merely has to check the web-
site of the EU to convince oneself of the fact that 
there are hardly any borders of the EU that are not 
part of a particular Euregion. with the Euregion 
Meuse-rhine, we thus get a genuine picture of the 
future of Europe: a union suffering of a collective 
borderline syndrome, a union for which the inter-
nal borders are both the condition of possibility 
and impossibility, a union constantly fluctuating 
between a progressive and reactionary ideology, 
a union that opportunistically solves the dilemma 
of the local and the global and, moreover, a union 
in which all the differences (real or imagined) 
between the old nation states are exploited for 
cultural, social and economical profit. we thus have 
a union of 494 million people all happily living in 
an eternal in-between state, elastically crossing 
borders in order to benefit from a tax system here 
and enjoy a local dish there. 

In short, the future of the EU is not only that of 
an empire in continuous expansion eastwards but 
also that of an ‘inland empire’ that exploits its own 
internal borders. No wonder that the EU, from its 
very start, is constantly balancing at the verge of a 
nervous breakdown.

BAVo is an independent research office focused on the political 
dimension of art, architecture and planning. BAVo is a co-
operation between gideon Boie and Matthias pauwels, both of 
whom studied architecture and philosophy.

iNlaNd empire 
by bavo

In a photo that dates from 1951 the pontificals are 
posing after having signed the treaty that would be 
the basis of the new European Community (of Coal 
and Steel). No reference can be found to Zeus, the 
white abductor of the princess from the Middle 
East, nor to the princess herself, unless we would 
consider the white page a metaphor for the girl and 
the polished rococo table bearing the document a 
metaphor for the abducting bull. The old history 
was not simply a ‘tale of yore’ but an extended  
situation in its own right. Yet, the history did not 
become all of a sudden topical and relevant 
through the treaty and the country without border 
and without polis did not materialize. 

As abducted muse…
…Europe drew power from her destiny and experi
ences once she had cast aside her old ideals. She 
crafted for herself and her direct surroundings a 
new existence. Europe remembered the landscape 
she had played in and the labyrinth she had wan
dered in before she was carried away. The powerful 
animal that had brought her to the basins of Coal 
and Steel had to be pointed towards that direction. 
She asked the animal to draw an equilateral triangle 
superimposed on the landscape and called it the 
Zeus rail. The rail had to start from the middle point 
of that part of the landscape that was the Carbo 
Valley, extend all the way to Aachen, to the borders 
of Liège and past Maastricht all the way to a terrace 
she had spotted as a place from where you could 
take off to the air. 
At the farthest point of the Zeus triangle she saw 
the high towers for the people who would govern 
the triangle and, from the triangle, the New Europe. 
She emulated her visions. The landscape remained 
as it was intended: the Zeus trails floated in it and at 
its farthest points established a connection with the 
high towers that would characterize the new conti
nent that bears her name. 

It surpassed the heritage from the time of Charle
magne and it sprang from her destiny. 

Nic. Tummers is an architect, artist and former politician.
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Imagine a festival terrain. Good music everywhere and friendly people all around, 
generating a vibe of tolerance and solidarity. The design of public space is inviting and  
full of colours. Money is spent but a healthy sense of anarchism makes for experiments 
and exciting things tried for the first time. 

status. Many different flavors are on offer; an oasis 
of positivism and creativity. Eutropolis is the narra-
tive of a lifelike fairytale, which can become reality 
when all festival visitors bring home the norms and 
values of the festival utopia and make work of 
improving their own residential surroundings. Every 
individual can contribute to- and define their own 
interpretation of utopia.

Koen Elzerman (1987) studied human geography and urban 
planning at the University of Amsterdam. He graduated on a 
thesis called: ‘A future with shrinkage’, focusing on case study 
parkstad limburg. At time, he operates under the freelance 
name ‘Elzerman Urban Advice’ and works for, among others, 
think- and action collective partizan publik.

utopia iN 
eutropolis:  
the regioN is a
festival
by koeN elZermaN
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The cacophony of different languages underlines 
the international character. Festivals are temporary 
mini societies, glimpses of the ideal world. There 
are no places on earth where so many people, on a 
relatively small piece of land, experience such a big 
sense of freedom. 

This is the Eutropolis utopia. we ignore the limiting 
complexity of national borders and transform the 
region into the creative melting pot of a festival 
crowd. Every city is a stage, each with a different 
style, but all under the great umbrella of the Eutrop-
olis Festival utopia. while walking on the paths of 
their lives, people move between these different 
stages. The green and hilly natural environment 
forms the décor wherein the festival takes place. 
looking for a smaller setting, the faded borders of 
Neutral-Moresnet might perfectly suit a festival 
zone of utopian experimenting 

Besides the total freedom of a festival, the unrelent-
ing time schedule forces the inhabitants of utopia 
to make some tough decisions between numerous 
different options. As the time schedule slowly 
moves forward, and the real world comes closer, 
choices and opportunities pass by. when it all ends, 
you better make sure you were at the right place at 
the right time. looking to the future, the people of 
Eutropolis also have to make a lot of decisions. 
Check the time-schedule for the options!

Talking about festivals, Eutropolis is one of the rich-
est regions in the world. During Carnaval the region 
shows the rest of the world how to party, and its 
diverse cultural life also comes to climax at festivals 
as pukkelpop, pinkpop, Cultura Nova and les 
Ardentes. Next to the party-schedules, however, 
the real decisions have to be made by urban plan-
ners, entrepreneurs, and of course, the inhabitants 
of the region. The future is at stake and if we want 
to realize an utopia for everybody, all stakeholders 
should participate.

Imagine the Eutropolis festival terrain, a welcoming 
place for everybody, no matter background or 

© grünmetropole
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leistungen, um eine bessere sichtbarkeit der Bran-
che und um die unternehmerische Qualifizierung 
der Akteure.
In praxisprojekten arbeiten die Teilnehmer, d.h.  
Freiberufler, gründer, Klein- und Mikrounternehmer 
aus den Kreativbranchen der gesamten Euregio 
Maas-rhein, gemeinsam und branchenübergreifend 
an aktuellen privatwirtschaftlichen oder gesellschaft-
lichen Fragestellungen. Dabei werden sie in inter-
disziplinären Teams mit unterschiedlichen 
Kompetenzen und Herangehensweisen von Exper-
ten begleitet, innovative lösungsansätze entwickeln 
und sich im projektverlauf weiterbilden. soweit der 
offizielle Text, aber worum geht es wirklich…

Von wem sprechen wir
Die Branche der Kreativwirtschaft hat eine spezifi-
sche Ökonomie, 97 prozent der Unternehmen der 
Kreativwirtschaft sind Kleinstunternehmen und rund 
80 prozent Einzelunternehmen. Es geht also im Kern 
nicht um große Design- und/oder werbeagenturen, 
sondern um Freiberufler und Mikrounternehmen. 
Dabei ist die Branche eigentlich keine Branche, die 
Kreativwirtschaft ist eine Definition. Früher hätte 
man vielleicht gesagt: wir sind eine Bewegung! 
Dennoch, es besteht ein noch unterentwickeltes 
übergreifendes Branchenbewusstsein und wenig 
innere und äußere sichtbarkeit der gesamtbranche 
und ihrer relevanz in der Euregio Maas rhein. Dies 
wollen wir ändern!
gerade, weil die Kreativwirtschaft sich durch eine 
Vielzahl an Tätigkeitsfeldern der Akteure auszeich-
net, sie somit sehr heterogen zusammengesetzt ist. 
Kreativwirtschaft bedeutet Vielfalt, darin sehen wir 
große Chancen. was wir mit der Idee von Creative 
Drive erreichen wollen – es geht um verbesserte 
Förderung der Akteure. Es geht um Aktionen und 
projekte im Bereich der Kultur- und Kreativwirt-
schaft, die von Akteuren für Akteure gemacht sind, 
da wir nur diese als erfolgsversprechend betrachten. 
Das Einbinden und gestaltenlassen der eigentlichen 
Akteure ist der elementare Bestandteil unseres Han-
delns in Creative Drive. Nach den ersten projekten in 
Creative Drive konnten wir somit sagen: ‘wir freuen 
uns wirklich sehr, was aus Creative Drive geworden 
bzw. was ihr alle aus Creative Drive gemacht habt!’

Dreimal rand ist mitte
Anfang 2010 kam ich neu nach Aachen und in die 
region der Euregio Maas-rhein. Ich sah viele  
Unterschiede in Kultur, sprache, geschichte, viele 
stärken auch schwächen, probleme und Chancen. 
Es ist eine region voller vermeintlicher grenzen,  
von städten aus Belgien, Deutschland und den Nie-
derlanden, welche alle in einer mehr oder minder 
starken randlage ihrer eigenen Nation liegen. Aus 
meiner perspektive habe ich die stärke der region 
von Beginn an in ihrer ganzheit und Vielfalt gese-
hen, für mich kann dreimal rand nur eine neue Mitte 
bedeuten. Die Mitte kann immer nur etwas gemein-
sames sein und in ihrer Ausgestaltung sehe ich sie 
als Metropole, man könnte auch sagen, die Euregio 
Maas-rhein ist eine Eutropolis?!
was heißt dann aber Eutropolis? Beobachtet man 
nun Diskussionen in anderen Metropolen so wird 
dort zunehmend von segregationsprozessen – d.h. 
das Auseinanderleben der städtischen gesellschaft 
durch ‘grenzen’ zwischen stadtteilen – geredet.  
In der Eutropolis ist dies durch Nationengrenzen 
gewachsen und wurde über Jahre gepflegt.gleich 
bleibt hingegen das Bemühen, ein gemeinsames 
leben der Bevölkerung zuerreichen. In Metropolen 
geht es darum, grenzen in den Köpfen der leute gar 
nicht entstehen zu lassen. In der Eutropolis würde es 
demnach um den Abbau von grenzen in den Köpfen 
gehen.wir reden also von einem gesellschaftlichen 
strukturwandel, kulturelle leitsysteme sollen über-
dacht werden, ein gefühl der Zusammengehörigkeit 
entstehen, vielleicht sogar eine gemeinsame Identi-
tät. In der Eutropolis sind wir uns unserer grenzen 
bewusst, aber auch der potenziale, die daraus zu -
künftig wachsen können. Denn Unterschiede sind 
gut, sind gewachsen und haben eine Herkunft. wir 
müssen sie nur in Zukunft besser zu händeln wissen. 
Ich möchte dies von einem randthema aus be  schrei-
ben, der Kreativwirtschaft und einer möglichen 
euregionalen Identität der Kreativwirtschaft.

wir reden von identität…
Ausgehend vom gehypten Bilbao-Effekt -der sich 
jedoch teils als Bilbao-Defekt herausgestellt hat- soll 
hier gefragt werden, was der Eutropolis-Effekt sein 
kann, das gedankliche guggenheim-Museum der 
Euregio Maas-rhein, der leuchtturm oder das 
symbol für eine neue Entwicklung? 

Meines Erachtens kann der leuchtturm der Eutro-
polis nur dezentral sein, wahrscheinlich immateriell, 
getragen durch die Umsetzung einer gemeinsamen 
Idee. Eigentlich ist leuchtturm auch der falsche 
Begriff – denn dieser warnt die Fremden. Die Einhei-
mischen brauchen ihn eigentlich nicht. Ziel muss es 
aber sein, die stärken der Eutropolis nach innen zu 
kommunizieren, sichtbarkeit und Bewusstsein für 
die Eutropolis zu erzeugen. Dabei liegen die stärken 
nicht in der Vielfalt der Eutropolis. Es ist zwar schön, 
diese als positiv anzuerkennen und als stärke zu 
kommunizieren. Nein sie liegt in der aktiven Nutzung 
dieser Vielfalt, durch die grenzen der Nationen aber 
ebenso auch zwischen Jung und Alt, gender, rechts 
und links…

Die stärke der Euregio ist also die gelebte Vielfalt. 
Dabei ist die Vielfalt der euregionalen Kultur auch 
grundlage der Kultur- und Kreativwirtschaft. Den 
schlüsselbegriff der kulturellen Vielfalt umschreibt 
die UNEsCo Konvention zur kulturellen Vielfalt so: 

‘Er bezieht sich auf die mannigfaltige weise, in der 
sich Kulturen von gruppen und gesellschaften-
darstellen und entfalten. […] Vielfältige Arten des 
künstlerischen schaffens, der Herstellung,der Ver-
breitung, des Vertriebs und des genusses von kultu-
rellen Ausdrucksformen, unabhängigdavon, welche 
Mittel und Technologien verwendet werden’.1

…und meinen oft nur image
Bevor ich zu meinem eigentlichen Anliegen komme, 
möchte ich auf einen wichtigen punkt aufmerksam 
machen. Es geht darum, was die Kultur- und Kreativ-
wirtschaft nicht leisten darf, kann, soll und wird.
Der Begriff der Kreativwirtschaft ist eine Übertra-
gung aus der britischen Debatte. Dort steht in der 
‘Creative Industries’ die ‘Kreativität’ im Mittelpunkt. 
Darunter wird ein prozess verstanden, der 
beschreibt, wie aus individuellem Talent und der 
Fähigkeit, kreative Ideen zu entwickeln, eine wirt-
schaftlich relevante Aktivität entsteht.2 Kreativwirt-
schaft ist dabei nicht stadtentwicklung und es geht 
auch nicht darum, ein Image in die welt zu setzen, 
sondern die bestehende kreative Vielfalt (auch die 
einer bestimmten region) zu erkennen und in ihrer 
kulturellen und wirtschaftlichen gesamtheit zu ent-
wickeln. Das problem ist nur, dass ‘…viele europäi-
sche Metropolen heute darum konkurrieren, zum 
Ansiedelungsgebiet für diese ‘kreative Klasse’ zu 
werden. […] die Konkurrenz der standorte [hat] mitt-
lerweile dazu geführt, dass sich die städtische politik 
immer mehr einer ‘Image City’ unterordnet. Es geht 
darum, ein bestimmtes Bild von stadt in die welt zu 
setzen: Das Bild von der ‘pulsierenden Metropole’, 
die ‘ein anregendes Umfeld und beste Chancen für 
Kulturschaffende aller Couleur bietet.’3

Dieses Bild soll nicht durch die Kreativwirtschaft 
erschaffen werden, wenn schon solle es im Innenver-
ständnis gelebt werden – was auch schon passiert. Es 
geht darum, diese bereits bestehenden Koope ratio-
nen zwischen den Kreativschaffenden zu unterstützen 
und gemeinsam mit ihnen Formate zu entwickeln, 
wie die Kreativwirtschaft der Eutropolis auch in 
Zukunft in ihrer Vielfalt gestärkt werden kann.
Und aus der Ecke der Kreativwirtschaft und vor die-
sem Hintergrund möchte ich zum Bau des ‘leucht-
turms’ meinen Beitrag leisten. Creative Drive, ein 
Interreg IV A projekt der Euregio Maas rhein, ver-
sucht über Austausch, Vernetzung und gemeinsame 
projekte die Vielfalt der Kreativwirtschaft in der 
Euregio Maas rhein nachhaltig zu fördern. Die Idee 
hinter Creative Drive, unseren Ansatz und unsere 
nachhaltigen Ziele möchte ich im Folgenden 
beschreiben, denn in ihnen sehe ich ein puzzleteil 
zur eigenen Identität der Kreativwirtschaft in der 
Eutropolis.

Die idee hinter creative Drive
Creative Drive bietet den Teilnehmern die wichtigs-
ten Formen der Förderung für kreativ arbeitende 
Menschen: Die Vernetzung mit anderen kreativen 
Köpfen und Unternehmern in der region, den Ein-
blick in neue Branchen und Märkte, ein Coaching 
durch Experten sowie eine starke öffentliche präsenz. 
Dabei möchte Creative Drive eine grenzüberschrei-
tende plattform bilden, die die Nutzung der kreativ-
wirtschaftlichen potenziale in den partnerregionen 
aus Belgien, den Niederlanden und Deutschland 
gezielt voranbringt. Es geht um die Erschließung 
neuer (Markt-)Möglichkeiten in der Euregio, um die 
Entwicklung neuer (kultureller) produkte und Dienst-
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Als ich neulich beim Joggen im Aachener Land plötzlich in Belgien aus dem Wald kam, 
war ich zunächst aufgrund des mir noch bevorstehenden langen Rückweges erschrocken – 
dann jedoch habe ich mich über meinen ersten Zweiländerlauf gefreut!

by JohaNNes tomm

greNZeN uNd
eNtferNuNg siNd 
kopfsache!

 notes

1 Vgl. söndermann, Michael: Kultur-  
und Kreativwirtschaft – spiegel der  
kulturellen Vielfalt. 2009 sowie UNEsCo, 
vgl. Artikel 4, Begriffsbestimmungen 1.

2 Vgl. ebd
3 Manifest: Not in ourname. Marke  

Hamburg. Nov.2009
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kreativwirtschaft mischt sich ein
Dazu gehört auch, dass Kreativwirtschaft (Zukunft) 
gestalten will und soll. Es gilt, Freiräume zuzulassen 
und eigendynamische Entwicklungen dabei zu 
ermöglichen. Auf politische Detailsteuerung soll 
verzichtet werden und risikobereitschaft gehört in 
der Kreativbranche zum geschäft! Ebenso sehen wir 
– wie bereits oben aufgegriffen – die Instrumentali-
sierung der Kreativwirtschaft als gefahr – die Akteure 
sollen nicht gefördert werden, um stadtteile zu ver-
schönern und Treiber von urbanen Entwicklungen  
zu sein. sie sollen gefördert werden, um ihre eigene 
Entwicklung voran zu treiben, so dass sie von dem 
leben oder besser leben können, was sie gelernt 
haben und tun wollen. Über diese Handlungen 
ergeben sich wichtige kulturelle und wirtschaftliche 
potenziale und Dynamiken. Der rest ergibt sich viel-
leicht von selbst! 

ideas make borders fade
Die Kreativwirtschaft verfügt durch das Zusammen-
treffen von technologischen und nicht-technologi-
schen Teilbranchen über ein hohes 
Innovationspotenzial, dass gerade in der Euregio 
Maas rhein auch grenzüberschreitend die Zukunft 
gestalten kann. ‘Ideas make borders fade!’ greift 
diesen spirit wunderbar auf. Das heißt, wir wollen 
Kreativwirtschaft fördern, die sich einmischt! Über 
neue perspektiven und Herangehensweisen kann 
sie lösungen schaffen und Zukunft gestalten, in klas-
sischen wirtschaftsbranchen ebenso wie in Belan-
gen sozialer oder gesellschaftlicher Missstände. 
Kreative lösungen und Ideen für die Aufgaben von 
morgen oder ‘Ideas are the new Coal’. Dabei agiert 
die Kreativwirtschaft über die grenzen, die zwischen 
den Nationen wie auch die zwischen den Branchen. 
Die starren Abgrenzungen zwischen den Branchen 
bestehen zunächst nur in den Köpfen. sie sind kul-
turell gewachsen, doch auch hier bedarf es eines 
Überdenkens dieser strukturen.
Die Kreativwirtschaft kann dabei nur auf wenige 
unterstützende Fördermaßnahmen für eine struktur- 
und Branchenbildung zurückgreifen, wie sie in ande-
ren wirtschaftsbereichen selbstverständlich sind. 
Dies wollen wir in der Euregio Maas rhein ändern! 
wir wollen einen rahmen und raum geben, für 
Neues, Verrücktes, Eigenes – dazu braucht es  
Mut und Vertrauen. Und dazu braucht es auch  
die Zusammenarbeit in Netzwerken über die 
stadt’teil’grenzen hinweg. Die Kreativwirtschaft 
kann und ist in vielen Bereichen ein Vorläufer von 
Entwicklungen – Netzwerke und Kooperationen in 
der Eutropolis bestehen bereits, doch diese wollen 
gepflegt und wie oben aufgezeigt unterstützt 
werden. 
Interdisziplinär, interkulturell, international; die Krea-
tivwirtschaft der Euregio Maas rhein ist in ihrer Viel-
falt einzigartig! Es weiß bloß niemand! Das werden 
wir ändern! In der Zusammenarbeit liegt nun also 
die stärke der Kreativwirtschaft aus der Eutropolis. 
Mit der Idee hinter Creative Drive und somit der 
breiten Unterstützung der Akteure sowie bereits 
bestehender Zusammenarbeit und Kooperationen 
gehen wir bereits in die richtige richtung. 

Ich geh jetzt laufen – mein erster Dreiländerlauf?!

Johannes Tomm arbeitet als projektleiter des EU-Interreg IVA 
projektes Creative Drive beim grunderZentrum Kulturwirtschaft 
Aachen.
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I have to admit: I also believe. Although I moved  
to Heerlen a year and a half ago, I still work in 
Amsterdam. In some way Amsterdam is what the 
city preaches: the place were things happen. why 
leaving that behind for Eutropolis, the Amsterdam 
based magazine Folia asked me a couple of months 
ago. A difficult question. The magazine admired me 
talking passionately about Eutropolis, but still the 
concept remained abstract for the journalists. That 
is, of course, no surprise. The concept of Eutropolis 
is abstract in its essence. There is no real metropole 
in the heart of Europe. The cities in the Euregion 
still have more in common with other cities in the 
countries they are situated in than with each other. 
For a small group of people the map of Eutro polis, a 
projection of the london underground on the 
region created by Mauer United Architects, is a 
futuristic dream. For most it’s just a beautiful gim-
mick. And that’s not enough to bring it to life. If 
people really want to see the potential of the region, 
they have to experience the richness en possibilities 
themselves. And, that’s the tricky part, leave their 
believe system behind. The way we think and act is 
shaped by media, theorist Marshall Mcluhan 
explained in his groundbreaking book The Medium 
Is The Massage (1968). According to the Canadian 
media sociologist especially typography plays a 
crucial role in constructing meaning and identity in 
our modern society. 

It is the printing press, Mcluhan argues, that shapes 
western society and created nation states. To under-
stand Mcluhan we have to go back to the 18th cen-
tury. To an Europa without The Netherlands (as we 
know it), Belgium or germany. Europe consisted of 
numerous, it must have been thousands, more or 
less structured regions with their own habits, cus-
toms and culture. That changed rapidly in the 19th 
century. The century of the first globalization, indus-
trializations, economic principles and nation states. 
The Europe we still know is shaped in those times  
of rapid change. Borders were drawn, nations and 
capitals made. And most important: culture was 
written down. That seems a trivial thing, but it isn’t. 
Before the printing press we lived in rather small 
societies, shaped around a city or a group of villages. 
In the aural acoustic space, as Mcluhan calls it.we 
heard things, listened to others and created our own 
interpretation of the events, news or gossip going 
around. Truth wasn’t objective, straight and fixed.  
It was subjective, bendable and open for different 
point of views. Thus the creation of meaning in such 
an acoustic space is not a linear process. It is merely 
a moment where different visions come together. 
The next moment meaning is already lost and must 
be constructed again. That changed with the inven-
tion of the printing press, Mcluhan stresses. Books 
and articles aren’t open for debate. They tell a fixed 
story from the beginning to the end. reactions and 
interpretations won’t push it in another direction. 
Thus leaving the reader behind with only one possi-
ble interpretation. The new rise of science during the 
enlightenment embraced the opportunities of this 
new mass medium. without it, objective science 
would never existed. An objectified truth needs 
books. The impact of print as mass medium can’t be 
overestimated. It shaped our current idea of citizen-
ship. we, inhabitants of Eutropolis, think of our-
selves as being inhabitant of limburg and Dutch. 
we see prince willem van oranje and piet Hein as 
our national hero’s. A hundred years ago there was 
no sign of a province limburg. In most villages and 

cities a dialect was spoken. At school kids learned 
german. Very practical. That changed with the 
introduction of the anthem of limburg: ‘waar in ’t 
bronsgroen eikenhout’. written by a school teacher 
from Eindhoven, it served as a way of constructing a 
new culture for people in limburg and getting them 
involved with the Netherlands. worked surprisingly 
well. language, especially when written down is 
excellent in shaping mindsets, in producing mono-
culture and values. In other words: if it’s written down 
you are Dutch, you simply are. But there is hope, 
Mcluhan stresses. Mcluhan, who died in 1980, was 
positive about new media, like television and other 
electronic media. Television showed people what 
really happened in for example Vietnam on the 
other side of the world. The moving images were so 
‘cool’, in the terminology of Mcluhan, that people 
had to construct their own meaning and come to 
action. Articles in the newspapers about the situa-
tion in Vietnam had the opposite effect on people. 
Thus stressing the objectification of truth by print 
media. According to Mcluhan television brought 
back the acoustic space. And thus create a better 
world, a world of involvement, a world like a global 
village where everybody is everybody’s neighbor. 

well, that didn’t happen.

The world became a city instead of a village. Yes, 
everyone is connected to everyone, but even our 
real neighbors have become strangers to us. global 
and local relationships have come objective ones, 
leaving people behind detached and alienated. 
Enter Douglas rushkoff. The American sociologist, 
author of the excellent books Life Inc (2010) and 
Program Or Be Programmed (2011), also states that 
language and written words structure, shape and 
objectify the world around us. leaving less and less 
open for our own imagination. The concept of the 
world citizen is a strong one: he or she is an object 
that isn’t rooted anymore. The world citizen can live 
everywhere. In Tokyo, Hasselt or Vladivostok. As long 
as there is an Ikea and starbucks around. Identity? 
That is a global one, constructed of international 
brands and abstracts values that are the opposite of 
the idea of localization. who thinks local and acts 
local is backward, doesn’t understand the complex 
world we live in and lacks ambition. In fact, the 
opposite is true. globalization made empty shelves 
of us, filled with standard ingredients. rushkoff is, 
like Mcluhan was, optimistic. How can we put their 
theories into practice? well, to begin with: look 
around and start imagining. Don’t try to find similar-
ities but embrace differences. Differences add value 
because they aren’t what you expect. Yes, the 
Meuse-rhine region is a complex region. But only if 
we can shake off the objective structures of the 
nation states we are part of, we are able to experi-
ence the richness it. sure, that means leaving a kind 
of security behind. But it is a false security, it is 
believing you are part of something that is con-
structed just for the sake of construction. real iden-
tity, the one you shape yourself, is always local. Isn’t 
shaped by structures, by rules, by study books. 
Eutropolis has to shake of it’s abstract form and 
become a fluid idea. An idea to talk about, to dis-
cuss, to change almost instantly. That is the future 
of Eutropolis.

Theo ploeg is journalist and lecurer at Communication & Multi-

mediadesign at University of Applied science Amsterdam. 
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eutropolis as
ideNtity shaper
(real) ideNtity
is always local
‘Please meet Theo Ploeg. He lives in the heart of Europe, at least that is what he thinks.’ 
This is how a colleague of mine at the Institute of Interactieve Media always introduces 
me to guests. It’s my own fault. Since I’ve begun opening lectures with the phrase 
‘Welcome, I’ve come from Eutropolis in the heart of Europe to tell you how the media 
world is shaped’, I’ve become subjected to a mild form of mockery. For most colleagues, 
media professionals and students I work with, Amsterdam is the centre of the world. And 
that world ends at the outskirts of the city. There is nothing wrong with the identity of 
Amsterdam. It’s like a belief system and therefore stronger than reality. 

by theo ploeg
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The Eutropolis Map is developed  
by Maurer United Architects. It was 
published for the first time in Mahl 
Magazine, june 2007.
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by gert-JaN hospers

South Limburg does not lack grand and compelling views. The daily De Limburger has just 
recently listed them. Picking at random from the regional rhetoric: the balcony of Europe, 
Eutropolis, Euro city, bandstad (binding city), Charlemagne and Zuidstad. In that respect 
South Limburg is a spitting image of my home region Twente.

to find the right people will only become fiercer. 
The employees will be able to choose the job they 
think will suit them best. providing jobs in itself will 
not be enough to attract future employees. There 
has to be more on offer, preferably things to suit all 
tastes. Young people, for instance, are looking for 
swinging places of entertainment whereas families 
want their children to grow up in safe and child-
friendly neighbourhoods. senior citizens find it 
important that nursing and welfare facilities are 
immediately available. The regions of south lim-
burg and Twente are actually holding these winning 
cards and yet people are not coming to the regions 
in force. The battle for talent requires insight into 
the hidden persuaders. what incites people to 
move and where do they move to?

The Dutch are home-loving. If Dutch people move 
at all, they do not venture very far from home. Fig-
ures provided by the CBs show that on a yearly 
basis a mere 10% of the Dutch move. 67% of them 
stay in the same municipality. of the 33% that leave 
the municipality, the majority takes up residence in 
a neighbouring region. only 7% move to a different 
region altogether. These people move because they 
go to university, follow a loved one or are offered 
the job of their dreams. Young people, singles and 
well-educated people are most likely to move far-
thest from where they originate from. In 80% of the 
cases the people who are moving are in their twen-
ties or thirties, some have children, others are child-
free. given these facts, it is hardly surprising that 
many projects to recruit people do not catch on. 
Take, for instance, Blauwestad, a residential project 
in East groningen that was set up in 2004 with much 
to-do to attract peace seekers from the randstad. 
of the 1,800 lots that were for sale, a mere 180 had 
actually been sold when in 2010 the project was 
drastically reconsidered. Half of the buyers turned 
out to be local people. 

Having said that, I can hear you claim that, surely, 
the region of south limburg is much more scenic 
and dynamic than that of East groningen. This may 
be true, but it does not make people leave their 
homes and pursue a future elsewhere. In all hon-
esty, would you be willing to move from limburg  
to the fine and industrious region of Twente in 
exchange for a promotion and some 1,500 Euros 
extra a month? It is quite likely that you turn down 
the offer – for obvious reasons. It is in the nature of 
people to be home-lovers. Most of us have a sense 
of place. Moreover, there are practicalities to con-
sider: relatives and friends live nearby, children are 
reluctant to change schools. The one or two per-
sons who are taking up the offers to move to Twente 
probably originate from there, have family ties or 
spent holidays there. what goes for people from 
limburg, goes for Tukkers as well: there are many 
reasons that prevent them from changing places. It 
has nothing to do with a lack of interest. The costs 
simply outweigh the benefits. 

How then can limburg attract employees? Two 
clever strategies seem natural: return migration and 
foreigners. The first strategy is in line with the idea 
of the sense of place that limburg people have. 
Even outside of limburg, a limburger is every inch 
a limburger. He will always hold the region very 
dear and an exciting job offer will be a good reason 

In the agglomeration Enschede, Hengelo and 
Almelo visionary people detect a Networking City, 
Twentestad, Techno Valley, silicon Valley at the 
Dinkel embankment, Triangle of Cities and even the 
province of Twente. In other respects too south 
limburg and Twente have many things in common. 
Both regions have a comparable number of inhabit-
ants and combine rural landscapes with industrial 
pasts – they are verdantly urban. It may well be true 
that both regions have very recognizable identities, 
locally they sometimes show signs of parochialism. 
Twente and south limburg further share a healthy 
skepticism towards Holland (‘the west’ as we,  
Tukkers, call it). At the same time they are at odds 
with the Euregion too. 

Yet, there is a significant difference between south 
limburg and Twente: its geographical positioning. 
The thing with Twente is that you simply cannot 
avoid it or pass it by. Drivers from Twente like to 
refer to the East-west Corridor (london-oldenzaal-
Berlin-Moscow). The axis shrinks into insignificance 
compared to the Blue Banana, the dense urban 
zone that stretches from Manchester to Milan, with 
limburg at its very centre. of old, south limburg 
has been a pivotal area in Europe, a crossroads  
of cultures and also economically a central point. 
within an hour’s drive from this place you can come 
upon no less than eight international airports.  
Figures from Bureau louter show that the Dutch 
economy in the past years has expanded towards 
the south – not in the direction of Twente. The eco-
nomic backbone in the Netherlands stretches from 
Amsterdam via Utrecht and Den Bosch to Eindho-
ven and Venlo and from there all the way to Maas-
tricht. The randstad has become a Handstad: it has 
grown fingers that point towards the south. 

It is more than likely that south limburg will benefit 
from the fact that the area has become an eco-
nomical centre. For that the happen, however, it is 
essential that the decision-makers pretty soon 
swing into action. To keep the region’s economy 
running, manpower is needed. where do we find 
the right people? Finding them cannot be pulled  
off without cleverness. In these times of recession  
it may be hard to imagine, but the labour market  
is about to become pretty tight. The first signs are 
already showing: the unemployment rate in lim-
burg has gone down more sunstantially than any-
where else in the country. south limburg has the 
highest proportion of ageing employees in the 
entire country. The majority of the employees in the 
sectors of education, public service, transport and 
telecom, building industry and agriculture are 55 
years old or older. The average age of the employ-
ers in businesses, nursing and welfare services and 
the service industries in south limburg is relatively 
high as well. In the decade to come many of the 
employees will no longer be available for the job 
market. Increasing labour participation and employ-
ing as yet unused manpower will not suffice to 
counterbalance the shortage.

south limburg is in need of a large number of 
employees. How does one recruit them? The times 
in which people left their countries and regions to 
find employment elsewhere are behind us. what’s 
more, other regions in the country are being faced 
too with a shortage of employees. The competition 

to return. This does not only apply to former resi-
dents, but also to alumni of the University of Maas-
tricht and Hogeschool Zuyd, former entrepreneurs 
or lovers of limburg. In the same vein, companies in 
Twente have established a Career Center to assist 
Tukkers that are returning to the region with the 
practical issues a moving implies. In a similar way, 
the Chemelot Campus, the local authorities in 
south limburg and the regional welfare institutes 
could address people originating from limburg 
who have in the meantime moved to other regions 
of the country. Undoubtedly, many of them would 
be interested in taking up a trainee post, trainee-
ship or job in their home region. 

Apart from calling back the limburg people, it is  
a clever strategy to attract foreign employees. 
Thanks to Treaty of Maastricht limburg has become 
a household name for many European workers, be 
they polish steelworkers or white collars from spain 
in the pursuit of a new phase in their careers. Non-
Dutch people do not have prejudices about this  
or that region, simply because they consider the 
Netherlands one big urban area. A good metaphor 
would be the russian nesting dolls: every doll con-
tains a smaller one. Foreigners mainly consider the 
larger dolls (the Netherlands, the south, limburg), 
whereas to locals the smaller dolls (the mining dis-
trict, Kerkrade, Chevremont) are more relevant. The 
dolls, then, are to be played with. For instance, it 
may be quite beneficial for Heerlen to establish a 
form of collaboration with Maastricht on an interna-
tional level, even if it contravenes with the feeling  
of local pride and chauvinism. It is a fact that non-
locals perceive a place differently from the locals. 

For the region of south limburg to benefit from  
the economic expansion towards the south, the 
players have to join forces. In a few years’ time 
good employees will be much in demand. Collabo-
ration between various parties on the regional job 
market will be essential to pull things off. people 
are reluctant to move to the other side of the coun-
try, even when they will earn a bit more. Therefore, 
it is wise to make use of the sense of place that the 
limburg people who have left the region still have 
and to persuade them to return to their roots. 
recruiting foreigners is a second option. It will work 
when you anticipate on the image they have of the 
region. Cleverness is all about joining forces rather 
than starting off from the idea that everything is 
readily makeable. In Twente, when confronted with 
problematic issues, one is tempted to say: loat 
mear kuuln, t löp wal lös. It will be alright, it will  
sort itself out. Hopefully you, the people of south 
limburg, are more decisive when confronted with 
matters of this nature. prospects can no longer be 
noncommittal. The future really and truly starts this 
very day.

gert-Jan Hospers is professor Economic geography at the  
University of Twente and is associate professor City and region 
Marketing at radboud University. He is author of Krimp! (reduc-
tion!) (sUN, 2010) and Er gaat niets boven citymarketing (There’s 
Nothing like City Marketing) (Haystack, 2011). He frequently 
visits south limburg as part of his research into (waning) econo-
mies and marketing. 

what the future
Needs is  
cleverNess 
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#1 Fabian seibert 
‘when you are in Berlin you easily calculate one 
hour commuting to get a coffee with a friend 
downtown’

#2 Clio Brzakala 
‘I would maybe imagine Eutropolis as one big city, 
developing new solutions’

 
#3 patricia Yasmine graf 
‘This feeling needs to get over to all the people in 
the region’

 
#4 Veerle Verbakel 
‘You jump in your car and in the next half hour 
you’re in Maastricht, Hasselt or Aachen’

Video ‘We are Eutropolis’

videoeutropolis is Not

eutropolis is Not a city, Not a regioN, 
Not a traNsport scheme, Not a 
commuNity of citiZeNs, Not a site oN 
the web. 

eutropolis is Not a plaN, Not a goal, 
Not aN idea. 

eutropolis is Not eveN a word. it does 
Not list iN aNy dictioNary. 

eutropolis is a sculpture of letters,  
a gash of meaNiNg, coNceptual art.

eutropolis is hewN from the word 
metropolis. eu replaces me. eutropolis
does Not hide that substitutioN.  
oNe caN still see, hear aNd thiNk 
metro-polis iN eutro-polis. (from the 
greek mother city, via the paris of the 
uNdergrouNd, to fritZ laNg’s film aNd 
all the way to berliN aNd New york aNd 
los aNgeles.)

the secret of eutropolis lies iN its t.

eutropolis’ history of developmeNt 
is tied to a particular area. i image 
it came iNto beiNg through local 
resistaNce. resistaNce agaiNst the 
bureaucratic kitsch that is the 
euregioN. 

oNe siNgle letter made a whole 
differeNce: if it had Not beeN for the t, 
the word would have read europolis. 
imagiNe. 

eutropolis: ‘eu’ = what is good aNd 
‘polis’ = the commuNity uNited by 
‘trope’ = the NoN-literal. 

eutropolis, escapiNg mother europe, 
border-crossiNg, oN its way to global 
citiZeNship. 

ai wei wei is a citiZeN of eutropolis. 
@aNgryarabiya is a citiZeN of 
eutropolis.

Frans geraedts is philsopher, founder of governance & Inte-
grety and currently working on the public art project sjtub.

zachteg.nl

EUTropolITAN ADVErTIsEMENT



The same counts for another undisputed artificial 
reality: the political boundaries of Europe and its 
nation-states. The origins of the present-day bor-
ders can be traced back to the Congress of Vienna 
of 1815. All European heads of state and diplomats 
had gathered in Vienna: the map of Europe needed 
to be re-drawn. Napoleon had suffered his final 
defeat at waterloo, the French revolution signalled 
the abolition of feudalism, and the age of industrial-
ization was upon us. The Congress of Vienna at-
tracted heads of state, aristocrats and diplomats 
from Austria, France, russia, poland, England, Bel-
gium, saxony, würtemberg, Hannover, the King-
dom of the Netherlands, switzerland, Bavaria, 
sweden, Denmark, Italy, spain and portugal. The 
primary goal was to redefine national, sovereign 
borders and to restore governments to power 
within the traditional privileged classes of society. 
Differences in traditions, culture, values and beliefs 
were subordinated, as were similarities and differ-
ences between languages or religions. In a modern-
day ‘managerial’ style, the map of Europe was 
drastically altered. In principle, each new territory 
should accommodate enough subjects to generate 
sufficient tax revenue for the state: the citizen as a 
financial resource for the state. The main goal was 
to devise a viable solution, which offered sufficient 
scope for survival within the new pan-European po-
litical order. Consequently, various regions and 
countries were re-arranged in a rather arbitrary fash-
ion to achieve that goal. 

of course, the map of Europe was redrawn time 
and time again since then. germany was created, 
along with poland, Italy, and many more during the 
nineteenth century. The United Kingdom of the 
Netherlands collapsed in 1830 when the southern 
Netherlands seceded from the Kingdom to form 
the independent state of Belgium. This created a 
new border, establishing the provinces of Belgian 
and Dutch limburg. In an effort to overcome inter-
nal territorial splits, the newly established states 
looked for ways to foster a sense of unity within 
their own territories. That solution lay in the notion 
of the ‘nation state’: a reference to a shared culture, 
history, language and traditions of populations 
living within its territory. Hence the creation of ‘the 
Belgian’, ‘the german’ and ‘the Dutchman’. As well 
as national and geo-political division, there were 
now also cultural divisions. states became ‘nation 
states’, nationalism reigned supreme, and ‘national 
identities’ were invented to instil a belief in the su-
periority of one’s language and culture over others. 
As we know, the rise of ‘nationalism’ in Europe re-

sulted in a series of wars, death and destruction. 
The history of modern ‘nationalist’ Europe is charac-
terized by mustard gas, Zyklon B and ethnic cleans-
ing. The battlefields of the First world war left 9 
million dead, while the estimated death toll in the 
second world war is 45 to 50 million. In Eutropolis, 
from the nineteenth Century onwards, all eyes were 
turned towards the national powerhouses; all backs 
were turned on each other.

Hard and soft boundaries
The borders of Eutropolis appear firmly established. 
Different governments, different identities, different 
cultures, different languages and dialects and dif-
ferent public transport systems. The borders have a 
physical presence. one need only look at the 
houses on the left and right of the Nieuwstraat (the 
Netherlands) or Neustrasse (germany) in Kerkrade, 
or the Diependaalweg (the Netherlands) or Diepen-
daelweg (Belgium) in Maastricht: different construc-
tion styles, according to national traditions and 
construction techniques. walking along the Dutch-
german border at Kerkrade, one is struck by the 
almost complete absence of spontaneous paths, as 
one so often encounters along grassy fields sur-
rounding high-rise buildings – evidence of human 
interaction, and the desire to find the shortest route 
to physical contact. 

Development of population in Eutropolis
Even demographically, the population groups in 
Eutropolis underwent different stages of transition: 
the political border of the Dutch section also marks 
the point of demographic shrinkage. whereas pop-
ulations in the german and Belgian part of Eutropo-
lis continue to grow, the population in the Dutch 
cross-border region is in decline. There are indeed 
borders and limits, as sociologist Coby van Beek 
postulated in her 1990s study into the Euregion 
Meuse-rhine. 

The future: old borders are destined to  
disappear
Nation states are seeing their power and authority 
wane under the dual pressures of globalization and 
localization. politically and economically, they are 
gradually being overtaken by supranational bodies 
(European Union, world Bank). At the other end of 
the spectrum, they are being superseded by a new, 
heightened sense of regional awareness and iden-
tity. The Europe of 27 member states is gradually 
turning into a Europe of the regions. The old bor-
ders are disappearing. New borders are emerging, 
which will differ radically from the old demarcations. 

physical borders and territories are destined to be 
replaced by real-life and virtual networks of human-
to-human interactions. The walled city is turning 
into the ‘network city’ or ‘network region’. 

The future of Eutropolis is premised on two dimen-
sions. The first is the manner in which society is con-
structed, and its corresponding identity. The 
second is the type of citizen that fits into this soci-
ety. In general, we can identify three types of re-
gions, in which societies can be constructed and 
from which a sense of identity and (self)awareness 
can be derived: the ethno-region, the modern 
region and the civil region. Ethno-regions are char-
acterized by a desire to identify with the past, to 
draw clear distinctions between ‘us’ and ‘them’, and 
to obtain greater political autonomy based on cul-
tural heritage – resulting in the notion of ‘no nation 
without a state’. History, traditions, myths, language 
and dialect, often encapsulated in the term ‘own 
culture’, are the key ingredients to forming a re-
gional identity, where the past shapes and gives ex-
plicit meaning to our everyday thoughts, feelings 
and actions. 

In the modern region, reality is a future-inspired 
project, in which the past and the present are 
placed squarely in the service of that new reality. It 
is a quest for meaning and purpose, projected into 
the future. growth, change, innovation and creativ-
ity are the yardstick by which we legitimize our day-
to-day actions. History and tradition, at most, serve 
as a platform for generating ideas; they are not 
guiding principles. The civil region, lastly, is charac-
terized by the creation of public spaces, where 
people converge, are activated to partake in com-
munal activities and where new initiatives are en-
dowed in perpetuity through the involvement of 
institutions. Civil regionalism is an urban construct, 
which stimulates and vitalizes the fostering of real-
life interaction and plural identities: interaction is in-
herently meaningful, and networking is a goal in 
itself. 

A strength-weaknesses analysis of the aforemen-
tioned three scenarios produces the following pic-
ture. The strength of ethno-region lies primarily in 
its ability to emphasize the importance of language, 
tradition and cultural heritage. The weakness of 
ethno-regions is exposed in its tendency to exclu-
sion, demarcation, social controls, homogenization 
and resistance to change. Modern regions are 
strong in terms of their economic dynamism, entre-
preneurial spirit and ability to empower and utilize 

eutropolis:  
shiftiNg 
borders?
from NatioN-
state to regioNal 
ideNtity
the past: the establishment of borders
Nothing exemplifies cross-border complexities more than public transport. The journey 
time from Herzogenrath, located in the German part of the Euregion Meuse-Rhine  
– hereafter called Eutropolis – to Maastricht, located in the Dutch part of it, takes one  
hour and fifty minutes for a mere 40-kilometre journey. You have to take a train, a bus, 
another train and again another bus. And yet, there is no rational reason whatsoever  
why cross-border bus and rail services cannot be coordinated. No national nor European 
law is interfering or complicating the cooperation; it’s a man-made irrationality. 

by Nol reverda

  1990 1995 2000 2005 2007 2010 2015 2020

Deutschsprachige Gemeinschaft Belgiens  67,007 68,961 70,831 72,512 73,675 75,831 79,439 82,274

Province de Liège (sans DG Belgiens)  931,206 946,046 948,611 961,512 973,739 983,634 998,094 1,014,295

Provincie Limburg (B)  745,034 771,613 791,178 809,942 820,272 826,401 836,470 843,989

Provincie Limburg (NL)  622,704 634,450 635,801 623,929 614,842 606,876 590,563 571,829

Region of Aachen  1,151,127 1,220,463 1,252,029 1,291,055 1,290,253 1,288,095 1,284,979 1,283,931

Total  3,517,078 3,641,533 3,698,450 3,758,950 3,772,781 3,780,837 3,789,545 3,796,318

Development of population in eutropolis
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individual talents, but weak in terms of their ability 
to generate a sense of social responsibility and soli-
darity. Civil regions, lastly, cherish the public open 
space, in which tolerance, diversity, heterogeneity 
and mutual respect thrive. However, they are less 
adept at formalizing relations and pursuing effec-
tive economic policies. 

what are the implications of this typology for Eutro-
polis? The Eutropolis is in the middle of the transi-
tion from a manufacturing-based economy to a 
knowledge-based, service-driven or creative indus-
try. In that sense, it is evolving into a modern 
region. Although each urban centre is primarily fo-
cused on its own national territories – Aachen on 
Nordrhine-westfalen, Heerlen and Maastricht on 
the Netherlands and Hasselt and liège on Belgium 
– cross-border mobility is gradually becoming a re-
ality within medium-sized and small businesses, 
healthcare, education, the service sector and call 
centres. These tentative cross-border collaborative 
initiatives will eventually lay the foundation for a re-
gional future, which is Euregional in outlook rather 
than national. 

An ethos of dynamics or vitality, however, should be 
fostered through Eutropolis as a civil region. In es-
sence, Eutropolis is an urbanized region. It may not 
have a bona fide urban heart in the classical sense, 
yet a clear civil network does exist between the 
urban node of Aachen, Heerlen, liège, Hasselt and 
Maastricht. As a civil region, Eutropolis is capable of 
harnessing the huge potential of individuals and 
creating a dynamic population, who identify with 
their regional public spaces. In that sense, urbanity, 
rather than the variety of dialects or traditions, is 
the unifying force. This should set the wheels in 
motion for vitalizing public spaces. whereas in the 
past differences drove us to turn our backs on each 
other, they are now a source of curiosity and civil 
society building. Eutropolis has almost 4 million 
inhabitants and encompasses three languages – 
French, german and Dutch, five cities – Aachen, 
Heerlen, Maastricht, liège and Hasselt and three 

cultures – the rhineland, latin and Anglo-saxon. 
Furthermore, Eutropolis has 8 institutes of higher 
education offering every conceivable degree 
course. And finally, it also has a green heart: Eutrop-
olis as an urbanized region has green and natural 
spots, too. Thus, Eutropolis can indeed evolve into 
an urban ‘network city’, where differences and di-
versity are both engine and fuel for a dynamic de-
velopment.

what type of citizen does fit in Eutropolis? As a 
‘network city’, Eutropolis is not held together by a 
political structure or by a shared economy. Neither 
is it held together by a collective identity. Eutropolis 
is held together by social-cultural differences, ex-
emplified by diversity and heterogeneity. Eutropolis 
is therefore characterized by the concept of modern 
citizenship. Modern citizenship is typically pluriform 
in nature. That pluriformity is expressed in diverse 
role behaviour, cultural pluriformity and pluriform 
citizenship. 

one of the most remarkable outcomes of the Indus-
trial revolution might well be the diversity in social 
roles, a by-product of the radicalization in the divi-
sion of labour, the emergence of the leisure industry 
and separation of the private and public sphere. 
The artisan became the factory worker and the fac-
tory worker became the home worker. After a long 
day at work, people would return home, close the 
door behind them and wrap themselves in the 
warmth and comfort of the private sphere. By way 
of relaxation, they began to immerse themselves in 
a variety of leisure activities. They would go to 
work, to school, to the shops, to the sports club, 
and home again. The roles they assumed were in-
creasingly set in a social reality, in which their ‘per-
formances’ became more diverse and less cohesive. 
For the first time in human history, people had to 
‘manage’ their behaviour and be mindful of the 
contradictions and incongruities lurking around the 
corner. Dealing with this diversity in social roles, 
and its contradictions and paradoxes, is part and 
parcel of an industrialized and post-industrialised 

society – Eutropolis was and is such a society.

The plurality of roles is also reflected in cultural di-
versity. This refers not only to multiculturalism, but 
also to the rich diversity of European cultural ex-
pressions, which is many times more potent than 
when expressed through the nation state. Europe is 
made up of 47 countries, 27 of which are organized 
into the European Union. Those 27 countries repre-
sent almost 500 million people, more than 80 ethnic 
groups and over 275 EU regions. within the nation 
states, the relationship between political borders on 
the one hand and cultural borders on the other is 
anything but self-evident. The history and aspira-
tions of scotland, Catalonia and Flanders are uni-
versally known. These examples demonstrate that 
the unity of state and of culture, encapsulated in the 
concept of the nation state, is a political construct 
rather than a social reality. remarkably, once they 
accept their regional aspirations in terms of the 
economy, politics and civil society, citizens develop 
plural identities. In a democratic country such as 
spain, 70% of Catalans identify with Catalonia as 
well as with spain and Europe: a triple identity. In 
Eutropolis, the development of plural identities is 
self-evident, because of the various orientation pos-
sibilities citizens have around them.

Cross-border mobility has become a fact of life. This 
applies across the board, from foreign labourers to 
professional sportsmen and women. Many foreign-
born ballet dancers, musicians and architects have 
been drawn to the Netherlands; some have even 
become Dutch celebrities. Knowledge-sharing 
among the scientific and academic community has 
become commonplace, and attracting talent from 
around the world is seen as vital to secure the lon-
gevity of the university or university of applied sci-
ence. These citizens embody the concept of ‘plural 
citizenship’: they have two or more passports. A 
passport gives the bearer the privilege of passage, 
as well as rights and obligations. In the Netherlands 
alone, more than a million foreign-born people 
have acquired a Dutch passport. This enables them 
to participate normally and legally in social initia-
tives, economic activities (start a company) and in 
the political process: they have the right to vote, to 
stand for election or opposition, to take govern-
mental responsibility. The passport makes them full-
fledged citizens of a country, identical to other 
passport holders: they are equal before the law. 
And that is possible in two or more countries. In this 
context, it would be desirable to issue three pass-
ports to residents of the german, Dutch and Bel-
gian regions. 

Multiple roles, multiple identities and dual or triple 
nationality. That is the outcome of an ever shrink-
ing, increasingly interdependent world. Those citi-
zens who represent diversity, have multiple 
identities and may have two or even more pass-
ports, are the new citizens and form the ‘avant-
garde’ for a new reality. They built the bridges in an 
urbanised civil environment. As such, they can 
become the future citizens of Eutropolis. 

Nol reverda is lector in social integration at ZUYD University 
and scientific director of NEIMED.
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MAp-it is a tool for participatory cartography and 
conversation. It is an open and extendible set of 
stickers that allows a group of people to make their 
thoughts explicit about a project, idea, … in the 
form of a map. The visual character of mapping 
allows participants from different backgrounds, who 
may speak different languages, to discuss and 
create on equal grounds. MAp-it not only encour-
ages to share positive experiences, but also stimu-
lates critique and debate.

For this MAp-it workshop, local knowledge (in the 
form of participating neighbourhood organisations) 
and an international network of specialists were 
brought together to think about a spatial perimeter 
around the European parliament. since most of the 
urban challenges in the European Quarter are very 
complex, we decided to focus on developing small 
actions. Based on this goal, the mapping question 
was defined as: ‘How can small and grass-roots initi-
atives tackle urban issues in the European Quarter?’

people experienced that the European parliament, 
with its buildings and personnel, was disconnected 
from the neighbourhood on a social, functional and 
aesthetic level. The participants generated different 
ideas on how to fill this gap and create new meet-
ing spaces and playgrounds in the area. They also 
looked into ways of creating new connections 
between neighbourhoods and removing barriers 
between them to stimulate a different ‘human flow’.

The MAp-it workshop generated three maps. There 
was a shared enthusiasm between the participants 
for the ideas that were produced while mapping, 
and thus it was decided to organise a follow-up ses-
sion. MAp-it European Quarter #2 grouped local 
artistic, social and governmental actors to collabo-
ratively explore how the ideas produced could be 
turned into concrete projects. Also, the organisers 
wanted to find out how to connect the ideas to local 
actors. To draw conclusions from the three maps 
that were made in the first workshop, a summary 
map was created that served as the background 
map on which participants of the second workshop 
could comment, critique and add.

During the second workshop, many of the ideas 
explored an empty public space around the parc 
leopold near Tour Eggevoort, a medieval tower. 
The space, that appeared to be neglected by the 
city of Brussels for many decades, was suitable to 
be appropriated for action and intervention. Many 
of the ideas that came up during the MAp-it ses-
sions were realised here between May and August 
2011. Also, the dynamics of the participants gener-
ated projet/participation Urbain/urgent Maalbeek 
or pUM. This collective puts pressure on the local 

government for a sustainable development of the 
space with respect to its historical, ecological, geo-
logical and social value. within the network that 
was created, two organisations were inspired to 
organise a MAp-it session themselves, within the 
same spatial perimeter but with different research 
questions and participants: staten-generaal van het 
water in Brussel and Brussels-Europe liason office. 
In this case, the MAp-it method appeared to be a 
sustainable driver of action and creativity in the 
neighbourhood. 

MAp-it is a tool by social spaces 
www.socialspaces.be

Thomas laureyssens is artist, researcher and inter-
action-designer. His work, often inspired on cartog-
raphy and public space, was shown by Argos, 
rhizome and Z33. on the MAD-faculty (genk, Bel-
gium) he researched mapping tools for collabora-
tive practices (www.map-it.be), and is a phD 
candidate on games in urban space and how these 
can be used to tackle urban issues. www.thomaslau-
reyssens.be

map-it 
europeaN 
quarter iN 
brussels
by thomas laureysseNs

In November 2010, the urban interventions network CityMine(d) invited an international 
group of artists, architects, urbanists and neighbourhood organisations to a gathering 
called Urban Platform. The mapping aimed to generate a project that was sustainable on a 
longer term. The goal of the event was to share and exchange ideas on how cities can 
benefit from small bottom-up actions (also called micro-initiatives). To research the use of 
MAP-it as a creation tool for projects in urban space and maybe – eventually – develop a 
project in the neighbourhood ourselves, Social Spaces organised a MAP-it workshop during 
the event.
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EUROPEAN QUARTER
Summary of MAP-it #2 (2/3/2011)
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In this paper, we summarise and reflect on the argument that has been developed in our 
position paper VIA2018.University Emancipatory Practices, Regional Strategies, and a 
Research Program written for the Via2018 bureau in November 2010. We argue that if 
the Maastricht Euregion wants to benefit from the ECOC 2018 candidacy and write a bid 
book that is both promising and effective regardless of the actual final decision, it has 
to develop itself as a place where the European project as an emancipatory ideal will be 
given new meanings. Crucial in our argument is that this ambition to be a ‘laboratory of 
meaning’ necessitates an understanding of culture as reflexive and as closely linked to the 
inquisitive and curious mindset of research.

by bas vaN heur & peter peters
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This understanding departs from interpretations 
of culture as something homogeneous, static, and 
essentialised. Culture, in our view, is not something 
we own, and that we can proudly show to the 
world – we would call this the shopping window 
model of culture. Instead, we take culture to be 
the ‘webs of meaning that man himself has spun’, 
the things we have to learn and know about our 
world in order to make sense of it (geertz 1973) – 
we would call this the learning model of culture. 
we think that the ECoC candidacy will only be a 
success if we develop from the perspective of this 
learning model of culture.
what does it mean to take culture as something we 
have to learn and relearn? In our paper, we have 
argued that this comes down to asking questions, 
identifying problems, and doing research. Here we 
follow the pragmatist insight that innovation and 
creativity are necessary when we run into problems, 
in other words, when the standard repertoire of 
ideas and actions is no longer helpful to achieve our 
goals. Here, problems do not have the negative 
connotation they might have in vernacular and 
common sense vocabularies. on the contrary, pro-
blems are necessary to make any progress at all, 
and they should be seen as chances and challen-
ges. problems have to be defined; we do not stum-
ble upon them. To define the problems that we 
think are central to the process of becoming ECoC 
in 2018, we have outlined the consequences of glo-
balisation for the region, using the work of Castells. 
like many other theorists of globalisation, Castells 
is interested in how global economic, social, tech-
nological, political, and ecological developments 
are re-embedded in local situations. starting from 
this central tension, we have outlined three pro-
blem constellations that can set the research pro-
cess of VIA2018.University in motion. First, there 
are a range of problems related to the fact that glo-
balisation has winners and losers, or in the terms of 
Castells, people who are in- and excluded from the 
network society. Networks do not choose between 
people, people are simply relevant or not to the 
logic of a network. second, being a cultural capital 
of Europe assumes that we know how to be a city. 
Because Maastricht, Aachen, Hasselt, and liège are 
not the well-known metropolitan and cosmopolitan 
nodes in global networks, we have to find new ways 
of envisioning what it means for the cities and the 
region to be ‘urban’. And third, where the network 
society leads to a decline of traditional identities – 
cultural, political, religious, geographical – people 
feel that they lose control over their lives. Many of 
them, especially in limburg, feel underrepresented 
in the political arena. we have argued that these 
problem constellations have broad implications for 
how people give meaning. precisely because cultu-
ral practice is specialised in generating meaning, it 
should have centre stage in the problem-oriented 
research trajectory that is part of VIA2018.
what does it mean to do cultural research within 
the context of the ECoC process? To answer that 
question, we first had to focus on the mainstream 
ways of understanding the role of culture in cities. 
To understand how the ECoC bid could be seen as 
a learning process that both starts from, as well as 
transforms cultural practices in Maastricht and the 
Euregion, we first had to have a clear idea of how 
culture shapes a city. Three discourses outlined this 
interaction. First, there is the idea that in a mobile 
society, culture in a city is seen as a way to attract 

tourist and visitors. It follows that local culture is 
always, to a certain extent, the product of the ‘tou-
rist gaze’, the fact that people travel to see the cul-
ture in a city. This tourist perspective has many 
implications for how local cultures can develop. 
second, there is the discourse on creative indus-
tries, which emphasizes the role of creativity in the 
economic development of cities and regions. Alt-
hough sensitive to the economic dimensions of 
small-scale cultural production, this discourse is 
heavily shaped by a metropolitan bias that limits its 
applicability to smaller cities such as Maastricht. 
And third, the discourse on cultural planning esta-
blishes a link between cultural policy problems and 
problems identified in other policy fields, such as 
economic development, spatial planning, welfare, 
and education. By careful cultural planning through 
interlinking these different policy areas, culture can 
be a way to regenerate urban quarters, and help 
solving social problems.
In discussing the relative strengths but also weak-
nesses of each of these discourses, we also pointed 
to the implicit normative arguments underlying 
these discourses and argued that making these nor-
mative arguments explicit could help to address the 
weaknesses of these mainstream discourses. In our 
paper, we have argued that unpacking the notion of 
emancipation allows us to develop such a norma-
tive framework that understands cultural practice as 
a research practice. we have identified three 
dimensions of emancipation: as the route towards 
including the excluded; as a strategy that both 
depends on the power the state and questions the 
legitimacy of this power; and as a form of social 
learning through public debate. we then asked the 
question to what extent emancipation is a regional 
phenomenon and concluded that regions need to 
be approached relationally: the Euregion is a net-
work effect and needs to be treated as such. we 
think that these dimensions of emancipation can all 
be linked to the problem constellations that follow 
from the tension between the global and the local.
To establish the emancipatory potential of research 
through and in cultural practice, we first looked at 
cultural practices and then at the research practices 
that we have in mind when we speak of linking cul-
ture and research. with culture, we do not only 
mean the arts or ‘high culture’ in a narrow sense; as 
said, culture is also about the ordinary ways of 
making sense of our world and the actions of 
others. Having said that, we think that the arts are 
of great importance when we want to develop a 
learning model of culture. Tracing the debate on 
the autonomy of the arts, we distinguished between 
a romantic reading, which emphasises the aesthe-
tic autonomy of artists, and an Enlightenment ver-
sion, which sees the arts as a model for a public 
sphere that is not dominated by economic, bureau-
cratic, or technological rationalities. This second 
approach is closely related to the social learning 
dimension of emancipation. precisely because the 
arts are autonomous, they are able to question exis-
ting ways of knowing and doing, and present coun-
terfactual or even utopian realities. within the 
scope of this paper is has not been possible to 
answer the question to what extent the arts have 
lived up to this emancipatory and critical regulatory 
idea, but we have outlined some of the changes in 
cultural practice since the 1960s that have created 
new starting points for rethinking this ideal. The dis-
course and practice of site-specific art in its many 

forms – theatre, visual arts, arts in the public 
domain, dance, and music – has attempted to 
renew the relation between art and context and 
between art and society. More recently, traditional 
ontologies of art have been challenged: a work of 
art is no longer the work of an individual genius, but 
artistic agency has become distributed. Artists 
make their work public in new ways, blurring the 
distinction between a passive audience and an 
audience that actively co-constructs and re-enacts 
works of art. Against the idea of art as an expert cul-
ture, contemporary cultural practices strive to 
become more participatory. Cultural projects expe-
rimenting along these lines can be understood as 
new aesthetic spaces of learning.
If cultural practice should be seen as research, then 
how do we define research? In our paper we have 
argued that we do not think of research in the tradi-
tional academic ivory tower sense. Instead, we 
understand research as a practice of engagement, 
i.e. as a practice that is transdisciplinary, heteroge-
neous in terms of the knowledges produced and 
people and organizations involved, and non-hierar-
chical in the evaluation of its output. we have high-
lighted the need to move beyond the typical 
‘impact exercise’ that is prevalent in research on 
ECoCs and have emphasized the role of research 
and universities in contributing to urban and regio-
nal development. we also departed from the idea 
that knowledge first has to be produced and valida-
ted before it can be demonstrated to the public and 
instead proposed a style of research in which know-
ledge production is closely intertwined with the 
production of emancipatory publics. research pro-
jects, we argued, should be seen as public experi-
ments that create situations aimed at social 
learning.
what is to be done? In our paper we have sugge-
sted a typology of research projects which provides 
a general evaluation matrix for current and future 
ECoC projects. This framework enables everyone 
to link individual research projects and proposals to 
the three problem constellations and the normative 
framework. The advantage of this matrix is that it 
can create focus and synergy within and between 
existing and proposed projects, and that it shows 
where new projects should be developed. This is 
how we see the research process that underlies 
VIA2018: as a way to rethink and relearn what it 
means to live in Europe as citizens of a region that, 
similar to many other European regions, is confron-
ted with problems that are caused by global trans-
formations, but that are local in their effects. we 
believe that these problems are localised – re-
embedded ‘in situ’ or made site-specific so to 
speak – in the Maastricht Euregion in their own 
ways and that we can mobilise this contextual spe-
cificity to create emancipatory practices that are of 
value to other people and places in Europe. Beco-
ming a European Capital of Culture does not start 
with convincing others that Maastricht and the 
Euregion has a unique culture. on the contrary, we 
are not unique if we define culture as something we 
own. But we can be unique if we develop new ways 
of creating culture as something we learn.

peter Frank peters (1960, Amsterdam) is assistant professor at 
the Faculty of Arts & Culture of the University of Maastricht
Bas van Heur is Assistant professor in social geography at 
Cosmopolis, Vrije Universiteit Brussel
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roman era and the empire of Charlemagne to the 
destruction caused by wwII and the marks in the 
landscape the mining industry has left. 

The diversity in the region lies at the basis of 
loorberger beer. It is in line with the spirit of the 
times. or better: it challenges the spirit of the 
times. Increasingly, isolationism is being regarded 
as a fruitful strategy in a society that cannot define 
its identity, in a Europe that finds it difficult to 
coordinate its many temperaments and various 
patterns of civilization. Even on an international 
scale it has become clear that communities and 
countries are withdrawing behind fences that 
seems to provide a sense of security. The feeling 
of isolation that gated communities generate is 
considered to be more appealing than precarious 
interactions between different cultures. In other 
words: monocultures seem a suitable alternative for 
the multicultural experiment that has been deemed 
failed even in the Netherlands. 

Architects discern the same tendency in politics, 
in society and in their own discipline. Architecture 
has become entrenched in its own discourse 
and patterns that have become increasingly out 
of tune with the economic reality and the social 
surroundings and milieus in which the buildings 
have to function. Bearing this in mind, Maurer 
United has decided to operate in fields that are 
not always taken to belong to official architecture 
– the visual arts, for example, and graphic design. 
rather than starting off from the notion of the 
monocultural, they look at things from the more 
fruitful perspective of polyculture, which is the very 
personification of Europe. 

Typical of monocultures is their difficulty in 
procreating – in a similar vein, when you keep 
cultivating one single crop, the soil, in the end, 
becomes infertile. Variety is essential for vitality, 
in agriculture and in culture. Variety defines 
the region – take, for instance, the many beer 
cultures in the Euregion or the sheer number of 
cultural interactions in the triangle Aachen-liege-
Maastricht. Hence, Maurer United infuses its 
projects with the notion of polyculture, be they 
situated in the german brown coal village Inden, in 
Aachen, Maastricht or shenzhen in China. 

loorberger beer is polycultural. It is the result of a 
process of development that has internalized the 
traditions of the brewer’s trade – from Flanders, 
limburg and the rhine area. what’s more, the beer 
is constantly subjected to experiments. The taste 
will change depending on the year. Its taste is never 
mono. The letter l on the label refers to the beer’s 
home ground, the mountain loorberg in slenaken, 
but also to the province of limburg and the sign 
that distinguishes learners’ cars from the regular 
ones. loorberger is constantly in the process of 
learning, it is an exercise in design in a society in 
which diversity is an appreciated point of departure 
and an ultimate goal. 

 

 driNkiNg 
to cultural 
diversity 
Local workmanship, the specificities of a region, the history of a place. With these 
characteristic properties a number of local breweries have tried to position themselves  
as pure and unique businesses. The samples of regional flavours are still expanding. 

strikingly, the local producers all turn to the same 
characteristics to distinguish themselves from their 
trade competitors. Yet, they use the characteristics 
too in their joint battle against the untouchable 
giants, the industrial breweries and their universal, 
bland-tasting beverages. 

regional characteristics, workmanship and site-
specific qualities are concepts that have for 
centuries defined architecture as well. At least, 
until the moment when the Modernist Movement 
in the early 20th century developed a universal 
architectonic language, a language that in the 
following decades would be put on a pedestal by 
the new economic elite. From Brazil to Casablanca, 
from the parisian suburbs to the workers’ residences 
in siberia, the local building styles were replaced 
by neighbourhoods that were the materialization of 
that global language. 

If you were wondering why contemporary architects 
are interested in brewing beer: this is exactly why. 
or, rather, partially why. 

loorberger beer, brewed by Maurer United, was 
launched in the summer of 2011. It is the product 
of a unique region as well as the result of the 
idiosyncratic position the creators of the beer are 
taking up in the field of architecture. In the practice 
of Maurer United beer and architecture have been 
linked for some time, i.e. ever since Marc Maurer 
and Nicole Maurer took up office in Maastricht in 
2003 and almost instantly projected the iconic map 
of the london underground unto the region where 
they had just settled. 

The Eutropolis map seems to have actually 
changed the thinking about the region. stops such 
as south Kensington, spitalfields, Ealing Broadway, 
wimbledon, Covent garden, pudding Mill lane 
and liverpool street were replaced by stops that 
bore names such as Hasselt, Heerlen, Jülich, 
Aachen, liege, Amay and Eijsden. The Euregion 
surrounding Maastricht was suddenly presented as 
a network of cities and villages typified by a myriad 
of languages, traditions, landscapes and flavours 
that have effected each other in the past centuries. 
The tangible map of the london transport system 
was transformed into a mental ‘space’ reflecting 
the interregional culture of a non-existing city with 
nearly 4 million inhabitants. 

with the production of the loorberger beer 
Maurer United continues down the same road. It 
almost seems as if the beer – in imitation of the 
map – was created without much consideration. 
Yet, both the map and the beer are products that 
are the result of in-depth analyses of the location. 
They force us to take another look at what is 
overly familiar and incite conversations about new 
perspectives. loorberger is not just any beverage 
or label, just like the map was not a non-committal 
gesture. It is precisely in the Euregion surrounding 
Maastricht that through the ages a culture has 
been established in which diversity generates 
vitality. Typical aspects of wallonia were mixed with 
specificities from the rhine area. Flemish typicalities 
merged with customs from limburg. Across the 
entire region traces can be found from a long and 
shared history: from foundations dating from the 



The associated designers call themselves proud 
members. A small logo can be used in digital and 
physical media.

Designmetropole Aachen has a few goals:

Aachen magnetic. To build awareness within the 
local population and industry, government and poli-
tics that there is a strong and not-to-be-ignored arts 
and design potential in the region.
Designers form the emotional contemporary iden-
tity of our region. we want to rattle the art scene. 
we want to be fast and intense and bring art back 
to the streets and the people. 
Designers are artists that love to work with con-
straints, they are the perfect link between research 
and business. Designers analyse, experiment and 
think in strange ways and might make a good idea a 
success, and might turn an invention into a succes-
sful innovation.

And: we want to be integrated into the process 
early on. To strengthen Aachen as a city of science 
and technology. To focus on responsible and sustai-
nable design. Academic research attaches 20% of 
revenue to good design. The economies of the 
industrialized and information age countries run on 
ever new products. These sell through their design / 
the emotion they provoke. so designers have a far 
greater influence on what is sold than they think. 
And hence on what is produced. The way it is pro-
duced. The materials used. How to disassemble it 
after its life cycle. Its footprint. Its durability. Its re-
usability. Its compostability. Designmetropole 
Aachen uses guerilla tactics and viral marketing.
This is cheap and effective and Designmetropole 
Aachen is not commercial.

turbo 3000 desigN 
supermarket 
as part of the ibeta 
festival 2011
Designmetropole Aachen’s goal has always had a 
regional approach right from its beginnings. Most 
of its members have studied in Maastricht at one 
time or another, so there is not really a language 
barrier at least towards Dutch or Flaams. one day 
some of us were invited to participate in Heerlen’s 
2010 ibeta festival and conduct a workshop on how 
to negotiate a product design license agreement 
with an imaginary partner from the industry.  
And by the way, Heerlen is only 10 minutes from 
Aachen by car.
In the course of things we learned to appreciate the 
idea of an ibeta festival greatly, especially in the city 
of Heerlen. It all sounded really interesting, too bad 
we missed all the other cool workshops, but at least 
we could watch some of the key note speakers. 
what an inspiration! Took a while to let it sink in. 
In the time that followed we talked to Maurice and 
Egid a lot about how we could collaborate more 
closely in the future. soon ibeta 2011 peeped over 
the horizon. since we’re all in beta we decided we 
want to bomb young Eutropolitain designers into 
the consciousness of our region, since design is 
where Designmetropole Aachen has the most ties. 

A two day pop-up something.
A show. No, a shop. No, a party. No, all of the 
above. A showpty. oK, we need a better name.

Either you try to explain a lot about an elaborate 
concept, give it a delicate name as you are showing 
delicate and individual European design. 
or you do the exact opposite and be gay and loud 
to stress your point even more because you make 
people grin. we decided to make some noise.
After clearly dismissing, not, the name IBETA 2011 
HEErlEN sUpEr DoopEr sTorE we decided to 
call it the TUrBo 3000 DEsIgN sUpErMArKET. 
with the motto CHEAp Is CHEAp. And to invite 30 
young designers from our Eutropolis, 10 each from 
Belgium, the Netherlands and germany. with the 
plan to give them a two day low key selling and 
high key publicity platform. later during the event 
even some of Heerlen’s street bums that came in 
gave us cool feedback ‘yeah, cheap is cheap, but 
the stuff you can buy here is cool.’ Mission accom-
plished.

A former and now deserted Megapool, something 
like an electronics superstore, became the venue of 
choice. some 300+ square meters in size, trashed 
by years of being empty. But in the very center of 
Heerlen, at the end, no, rather the beginning :-) of 
that array of streets that form Heerlen’s shopping 
district.

Veltins beer was happy to sponsor us with 500 
empty crates and a few full ones to construct a tem-
porary store. Futhermore, we would need some 
white surfaces, good lighting, a mobile bar where 
FH Aachen design students could sell yummy hot 
dogs, a fat sound system, our cool DJ friends Til 
Hennen and Teredo Navalis of Aurélie records, 

huge vinyl stickers for the shop front, baloons for 
the kids, some t-shirts to wear and sell, and a day to 
set it all up.
should work.

A day to set it all up. word. wednesday came 
along, the day before those other two days ‘Thurs-
day’ and ‘Friday’ which would be the two days of 
the pop-up store. Juggling beer crates, climbing up 
and down a ladder a few hundred times, speeding 
to a spontaneous live radio interview which turned 
out to be a TV interview (why do they put make-up 
in our faces for a radio show?!?), arranging design 
items, almost losing it over an electricity black out, 
fiddling with huge ceramic fuses, boom, funny hair 
included, climbing up and down a ladder a few 
more hundred times, we eventually got it all set up.

Thanks Cynthia of socialbeta for letting us stay at 
your house. After a few bottles of Veltins we had 
quite intelligent conversations with your pet bunny.

Thursday and Friday went by like a breeze. 30 
young designers connected, tons of TV, radio and 
newspaper coverage and more than 2500 visitors in 
two non-weekend days tell the story. 

Featured designers: KNAllErDEsIgN Clara schar-
ping & Til Hennen, Jana walliser, Julia Magr, hand-
wert möbeldesign, CElINE pINCKErs, much2c, 
lady violette, sander Claessen Design, laura Vogi-
atzis, Barbara Brouwers, sascha Bogner, 1stern 
design by Andrea Derichs, Fabian von spreckelsen, 
Danielle Vroemen, lore langendries, CHop sUEY 
by Jacqueline starmans, Vilt à la Kim, wedick ont-
werpt, Vojislav Miljanovic, louise Cohen, Freundli-
che Erfindungen by peter Freund, sÜlZKoTlETT 
by Fabian seibert, pYg by patricia Yasmine graf, 
Zachte g.

we loved it, and we will do it again. TUrBo 3001!

desigN– 
metropole
aacheN
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Designmetropole Aachen (Design Capital Aachen) is a loose network of artists who 
operate out of the greater Aachen region in the very west of Germany, and the bordering 
parts of Belgium and The Netherlands. The artists come from various fields around 
product design, like photography, graphic design, multimedia, web, industrial, jewelry, 
communication, accessories, interieur, lib arts etc, and even associate with marketers, 
programmers and engineers. The provocative name came up when an initial group of four 
independent designers of the Aachen area participated in an international competition for 
young designers where one could win a prize in the form of one out of twenty free spaces 
at a renowned trade fair in Frankfurt Germany. The four had agreed ahead of time that 
in case one of the four would win a free space, all four would go and try to cram into this 
9m2 space to exhibit. The chances of winning would be very small in a competition with 
more than 200 applicants from all over the world and a jury that would base its decisions 
purely on design quality. All four won a space. The jury’s first question was: ‘Is Aachen the 
new design capital or what?’



fab – fashioN across 
borders
our newest how-to-ignore-borders project is a col-
laboration of designmetropole aachen, Mode 
Museum Hasselt and famous fashionclash who ope-
rate out of Maastricht. 
The predominant feeling in the Euregio Maas-rhine 
is that of a white spot on the world fashion map. 
The Belgians look at Antwerp, Brussels and paris, 
the Dutch at randstad, and the germans have 
Berlin. ‘Modemapping’ is a project of Mode 
Museum Hasselt that show a great deal of fashion 
talent that operates out of the Euregio Maas-rhine. 
But this talent drains away due to a lack of dyna-
mics, support and visibility, with the effect that it 
stops working or moves away. Knowledge and inno-
vation is lost.
Time is now: global trends like new media and slow 
fashion with its sustainability idea make local 
fashion a must.

Here is what we are about to do: we will form 30 
teams of three creatives each, where each team will 
consist of a Belgian, a german and a Dutch crea-
tive. preferably each from a different background 
like fashion design, accessories design and photo-
graphy. Advantages of such team constellations 
don’t have to be explained. with a travel expenses 
and materials support of 500 Euros per team the 
teams’ goal will be to win a fashion design competi-
tion. The winners get a pile of money and together 
with the other participants they get a bunch of plat-
forms to present and sell their outfits for income, 
networking and publicity. like a catwalk show 
during fashionclash 2012, a dedicated expo at 
Mode Museum Hasselt, and a fashion show and a 
dedicated pop-up store in the heart of Aachen.

we are becoming fashionistas already. 
pffft. Hairspray.

bliNd date – for a clear 
visioN
A series of events to connect creative sectors inter-
nally and externally.

sylvia Hustedt of gründerzentrum Aachen asked us 
in early 2011 to develop a concept for an EU pro-
ject called ‘ECCE Innovation – Developing Econo-
mic Clusters of Cultural and Creative Enterprises in 
the Innovation process’. It should be an event or a 
series of events to connect creative sectors with 
politics, government, research, industry. Networks 
exist but typically they mean mingling with people 
that are competitors from your own sector of the 
economy, e.g. the film and media network or the 
womens’ club of the conservative party. These diffe-
rent network hardly ever interconnect. our job 
would be to think up an event series where new and 
never thought of business opportunities for crea-
tives could evolve. For us this immediately transla-
ted into ‘a platform for chances’.

Creatives do not behave like out of the business 
management textbook. They do not act goal-direc-
ted but based on trust and especially sympathy. 
They are highly adaptive, but also very heteroge-
nous. You cannot predefine the outcome like in a 
technical surrounding, there is not ‘the one’ solu-
tion where you hire a specialist to take it there. Cre-
atives rather have the problem of having trillions of 
options and making the instinctive right choice. In 
the end they offer emotional solutions. 

Therefore we had to find a way to avoid people 
from striking a pose with status symbols, iphones 
and business suits, company presentations and 
spreadsheets, avoid them from putting up to many 
facades. There was no way to plan it like a business 
meet. we had to apply shock and awe tactics.

The shock is that we make people speed date in 
pitch dark. we invite no more than 14 people so it 
still feels a little cozy. we pair a creative with some-
one from politics, government, research or industry 
that he or she has never met before but they should 
have something in common.

To avoid people speaking only about themselves it 
is their job during those 12 minutes in pitch dark 
learn as much as possible about their partner. we 
ecourage them not to talk purely about their profes-
sional life. They have to a little empathetic and 
listen well.
After all they have to present him or her to the rest 
of the group when the lights go on. 
we have night vision goggles so no ‘getting physi-
cal’ in the dark. 

It works.
Mayors getting on a first name basis with fresh 
young designers after three seconds. An establis-
hed industrialist and a young baby fashion designer 
mainly talking about ex boyfriends. 

Here is an impression of what the speed dating in 
pitch dark looks like from a participant’s perspec-
tive:

It is quite funny to convince people to participate. 
Most of them feel like they have to get an oK their 
husbands or wives first. some of those even come 
along. They wanna know what’s going on :-)

In order to make it a sustainable story with long las-
ting effects, after every third blind date we organize 
a so called lIgHT pArTY where we invite all blind 
date participants so far.
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EUTropolIs Is A grEAT FEElINg. 
wE loVE To BE HErE.

Fabian seibert & patricia Yasmine graf 
proud members of designmetropole-aachen.com

all turbo 3000 fotos barbara brouwers
all other fotos fabian seibert

FORK
FOR
LIFE! K O M M U N I K

A T I O N S A G

 E N T U R  M I

 L J A N O V I C

FRITTENGABEL

We hit on the idea of producing a stainless steel chip 
fork, because we were irritated by the throw-away 
plastic forks. This idea was a perfect fit for our agency, 
situated near the spot where the three countries meet. 
Here three food cultures collide – but they all share a 
single common obsession: Chips! 

Everyone talks about chips! Where do you get the 
best? Are they double or triple fried? How thick are 
the chips? Serious questions… But there is yet more to 
consider: The Dutch, for example, eat their chips “red 
and white” with raw onions and with a “Special” sauce. 
The Belgians serve chips in high-class restaurants. 
Chips are a standard side-dish in Belgium. A German 
cabaret artist once said of the Belgians: “They go out 
to eat three times a week. They must be a fine people!” 

The fork idea is perfect for the three country region: 
The best of each country:

GERmAN TEchNoLoGy, 
DuTch ENTREpRENEuRshIp 
AND BELGIAN cuIsINE.

That resulted in a laser-cut chip fork in 0.8 mm thick 
sheet, made from spring-grade stainless steel, wear and 
bend resistant. A pickling process gets rid of any sharp 
burrs then the steel is brushed to give an even finish.

www.designspotter.com ~ chip fork juha
www.dawanda.com ~ Pommesgabel
www.kam3.de



iNgrediëNteN

gefruite ui
water
kNoflook (look)
thiJm
wildfoNd
kerseN (berkelaarshof, echt)
geiteNkaas (bokkesproNg, veNray)
limburgse mosterd (gulpeN)
kerseNsap
duits brood
ardeNNerham 
Zuurkool (sauerkraut)
hamburger (bouletteN)

eutropolitaN burger
by Jeffrey kuckelkorN
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